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GREAT NATIONAL SHOE WEERL Y 


THE BIG THREE In LEATHER 


, JIMMY PIG ... Newest member of the Evans 
family. Has a natural air-conditioned skin. Making many 
good friends . . . and good shoes, too. A pig to watch! 


BROGI ... Known as “Old Rough and Ready” by the 
family. Mascot for goatskin that’s strong and tough but 
easily handled. Right for today’s active duty shoes. 


EVALINE.. . Oldest member. yet the kid of the family. 
Symbol of ‘fine kidskin . . . delightfully feminine, soft and 
sleek—plenty of stamina. too. The kid for beauty and utility. 





All thrée ready to deliver the goods to those up-and-coming 
manufacturers using Evans Leathers in their shoes. 
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Tandrite Cal 


MAKES SELLING 















BY MAKING STYLING 


Smarter | 





Hamilton, Scheu & Walsh Shoe Co. 


$T. LOUIS 


A famous bump toe spectator pump 


“Well styled is half sold!” is an old 


maxim among shoe manufacturers... and here in all-over Hubschman's 971 
Tan Calf with beige mass stitching. 


with mass stitched tip and fox. Shown 


in order to enhance the beauty of their 
most imaginatively conceived models to 
the fullest possible extent, they turn 
quite naturally to Tandrite Calf. 


mous |. ll BSCHMAN 


trous, enduring finish of Tandrite Calf 
lends added distinction to the season's & SONS IN( 
most inspired designs ...and helps Pu 9 - 
change countless undecided shoppers LAD oe I HIA 


into well-pleased purchasers ! 
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.--FOR WOMEN IN UNIFORM 
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= ..-FOR WOMEN ON THE GO 
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. ...FOR WOMEN AT WORK 


There’s a growing demand among today’s busy women for restful, 


~ ROYONNE 
No. 3080 


good-looking Goodyear Welts. And in meeting this demand, 
Vitality dealers have found an unusual opportunity in Vitality 
service leaders which incorporate the famous Vitapoise Feature 
or the successful Research 88 Last. 

Dealers the country over report that these popular shoes are 
doing a splendid job in fulfilling the requirements of active 
women. For these Vitality service leaders are comfortable as can 
be—with original Vitality styling! 





Vitality Vitapoise Feature Shoes for women feature a special 
insole and metatarsal pad. And Vitality Shoes built over the 






bag od Research 88 Last combine superlative fit and supreme comfort— 





results of exhaustive scientific studies. If you do not know the 
success story behind these exceptionally fine sellers, write for 
complete information. 


MADE BY AMERICA’S 
LARGEST SHOEMAKERS 
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HELP UNCLE SAM! 
Buy United States War Savings 


SHOES Bonds and Stamps 


WOMEN’S VITALITY OPEN ROAD SHOES CHILDREN'S VITAPOISE 
AAAAA to EEE for Outdoor and Complete widths and sizes Feature Shoes for Children 
Sizes 2 to 11 Campus Wear Priced according to size Priced according to size 

$6.95 $5.50 and $6.00 £2.50 to $5.50 $3.50 and up 


VITALITY SHOE COMPANY — Division of International Shoe Co. — ST. LOUIS, MO. 


* * * * . * 


SERVICE 
LEADERS 
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A LOT OF RUBBER FOOTWEAR FROM 
JUST A LITTLE RUBBER! 


The Government has made a limited allotment of 
rubber to manufacturers for rubber footwear for 
necessary civilian health protection. 


We at Hood and B. F. Goodrich have utilized 
our resources of experience, ability, and “know 
how” to make a maximum number of pairs from 
our small allotment of rubber. And we have been 
able to produce rubber footwear with more ser- 
viceability than would seem possible under the 
circumstances. A folder in every pair tells your 
customers how to take care of what they buy. 
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“DURATION QUALITY” FOOTWEAR 
YOU CAN SELL PROUDLY! 


Necessary W.P.B. rulings have restricted styles and 
eliminated colors and frills. 

You can honestly tell your customers that “Duration 
Quality” is trim-looking, is made over our usual form- 
fitting lasts, under the same advanced factory methods, 
and with the same exceptional craftstnanship as the 
famous Hood and B. F. Goodrich footwear of other years. 
Give your customers this “behind the scenes” story of 
“Duration Quality.” It’s footwear you can sell — and 





they can buy and wear—with pride! 
FOOTWEAR FACTORY, WATERTOWN, MASSACHUSETTS 





Boot and Shoe Recorder 




















on 


is, 
he 









an 


THE GREAT AMERICAN SOLUTION T0 


VICTORY STYLING 











Still in the lead—D. & W. create in 


the American spirit of utilizing material 


not essential to war—D. & W. Victory- 
Model-W ooden-Soles. These new wooden 
soles are shaped to the dimensions of your 
current lasts that are now in use—so there 


is no need for change in upper patterns. 


By the D. & W. system, the new 
wood soles go through the factory in one- 
piece operation .. . the articulation comes 


later. 


115 FOURTH AVE., BROOKLYN, N. Y. . 


The Ethan Ghillie Tie made by 
Johansen Brothers Shoe Co., St. 
Louis over D. & W. calibrated 
wooden soles. 


Exclusive features make D. & W. 
wood soles practical, economical and re- 
served to the good shoe field—they can- 
not be imitated. The last and the sole must 


snuggle together to preserve fitting values. 


The American public will be pleased 
with these new Victory models. See 
W.P.B. Conservation Order M-217, Sec- 
tion E-1—Be FIRST to show them in 


your lines. 
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- S89 ESSEX STREET + LYNN, MASS. 
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Localized ‘Tat Faclouws 


fie Sewing 





~shoe manufactuners lima afoot -the WarL ffot 


United Last Factories — eight of 
them, were established in im- 
portant shoe centers to provide 
shoe manufacturers with quick 
service and the close communi- 
cation desirable throughout the 
exacting stages of model last- 
making and trial shoemaking. 
Today, in retail stores every- 
where, the shoes of many manu- 
facturers are making or main- 
taining a reputation for fine fit in 
all sizes and widths because they 
are made over United lasts. 


UNITED LAST COMPANY 


140 FEDERAL STREET, BOSTON, MASSACHUSETTS 
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Millions of shoes on the active 
feet of young and old Ameri- 
cans—students, workers, house- 
wives, and Service men, fit bet- 
ter because of localized United 
Last service. 

The nation-wide organization 
which provides each United Last 
Factory with current style infor- 
mation and the latest technical 
improvements in last-making, 
also lends strong support to the 
craftsmen at work making “Fit 
Foremost Lasts.” 


FITZ BROS. CO., Auburn, Maine 

UNITED LAST CO., Brockton, Mass. 

T. W. GARDINER CO., Lawrence, Mass. 
STEWART & POTTER CO., Brooklyn, N. Y. 


Partofthe United Last Company's 
manufacturing facilities are en- 
gaged in war production, but 
each United Last Factory is still 
providing the complete last serv- 
ice which shoe manufacturers as- 
sociate with the name “United.” 
Shoe center location means that 
local transportation can be uti- 
lized for quicker deliveries. 
Conflict is avoided with ship- 
ments being made on main trans- 
portation arteries where essential 


war materials have first call. 
EMPIRE LAST WORKS, Rochester, N. Y. 
KRENTLER BROS. CO., St. Louis, Mo 


KRENTLER BROS. CO., Milwaukee, Wis. 
UNITED LAST CO. LTD., Montrea!, P. Q. 
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SHOE MANUFACTURERS use this heel to 
“CUSHION” THEIR RETAILERS 


@ One of the best ways a manufacturer can 
protect his retailers during these difficult 
wartimes is to keep them supplied as long 
as possible with products of recognized 
quality and standing. 


Shoe manufacturers are doing that today by 


equipping their shoes with Goodyear heels. 


In times like these, when the public half 
expects to be sold “substitutes,” it is even 
more welcome than usual when they see 
Goodyear heels on a pair of shoes. 


Wingfoot—T.M. The Goodyear Tire & Rubber Company 


ts “ 
minate thedanger be 
oa py electric static $ 
sions cau ; 


Naturally, like all other heels, Goodyear 
heels are now made of Regenerated Rubber 
—to comply with Government regulations. 


But Goodyears are made only from high- 
grade stocks regenerated in Goodyear’s own 
plant. 


This quality-control assures the best rubber 
heels possible under today’s conditions. 
Now, as always, Goodyear heels are helping 


to sell shoes and to 
protect shoe retailers. 





MORE PEOPLE WALK ON GOODYEAR HEELS THAN ON ANY OTHER KIND 
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Sixth in a series of speed 
flash camera studies by 
ace photographer Gion 
Mili, made exclusively 
for the United Shoe 
Machinery Corporation. 


Matched Pairs are seeing action wherever shoes built for service 
are being worn. Over 300 manufacturers, recognizing the wearer 
benefits made possible by Celastic box toes, are using this unique 
material — many of them in their entire production. 

Chief among the merits of Celastic is its performance as a medium 
for retaining the internal contour of the toe of the shoe — the lasted 
contour. Active toes in shoes made with Celastic will always be free 
from the discomfort of wrinkled, sagging linings because box toe, 
lining and doubler are permanently fused into a single unit. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 








EVERY PAIR OF SHOES MADE WITH Celaslic 


or 
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RESPONDS TO FEET IN MOTION “aaa” 








F LORSHEIM believes 


that if it isn’t ‘TiMELy, it isn’t advertisin g 








The familiar Florsheim STYLES OF THE TIMES carries a new 
message today to the million men who, season after season, look 


The 
m FLORSHEIM to this friendly booklet for their shoe style information. Conser- 
— vation is its theme: how to care for Florsheim Shoes to make 
them last longer—save precious leather for America’s vital war 


needs. To assist our dealers with timely, constructive selling 
helps is as much an obligation to us as the making of fine shoes. 


THE FLORSHEIM SHOE COMPANY, CHICAGO e Makers of Fine Shoes for Men and Women 
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THE preface to spring by Spring 
was a speech of tremendous trade 
interest, delivered at the Waldorf- 
Astoria before the largest trade 
gathering in industry history. We 
asked Oscar of the Waldorf, who 
should know the capacity of the 
Grand Ballroom, with its huge floor 
and two tiers of balcony, how many 
shoe men were therein gathered. He 
surveyed the group and said: “My 
estimate would be 3080 persons.” 

Well, when A. J. Spring had to 
address that tense and interested 
gathering, he knew that his message 
was serious and had it prepared in 
advance, with extreme accuracy. We 
know that, because he made a num- 
ber of changes through the manu- 
script to clarify it; and made them 
only a day before he delivered the 
address at the Hotel. As a good 
newspaper man, we checked his talk 
with the copy of the manuscript re- 
leased for publication. His actual 
preface, a paragraph or two, was 
slightly different from the release 
and here it is. Since every good 
preface should have a story therein, 
the Voice of the Trade now re- 
speaks in the words of A. J. Spring, 
Chief, Shoe Unit, Shoe & Leather 
Section, War Production Board as 
follows: 

“A story was recently told to me 
which, of course, is old by now, 
and no longer holds true. 
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“A government official, address- 
ing an audience on the question of 
the conservation of our natural re- 
sources, made a special plea for the 
‘I am sorry to say it, he 
went on, ‘but I do not suppose that 
a single person in this gathering has 
ever done anything to save timber.’ 








“Whereupon a timid young man 
rose and said: ‘Excuse me, Sir, but 
I once shot a woodpecker.’ 

“That may have been true in tim- 
ber conservation of yesterday. It’s 
certainly not true in the tanning. 
shoe manufacturing and shoe dis- 
tribution industries of today. 

“Many of you have practiced con- 
servation since it was first suggest- 
ed in the early months of this year. 
You manufacturers of New En- 
gland, as well as of out yonder, who 
have followed the suggested con- 
servation measures as first present- 
ed to you at the meeting of the shoe 
manufacturers assembled in New 
York on May 1, 1942, are to be 
congratulated for your cooperation, 
for your farsightedness and for 
your determination and willingness 


to follow regardless of competitive - 


activities. 


“Others who may have fumbled 
or stuttered or found the change dif- 
ficult at that time are of course go- 
ing to give their best towards the 
all-out effort now necessary to set 
the shoe business straight to meet 
the difficult problems which lie 
ahead of us in the waging of all 
out war.” ae 
ONE good story leads to another. 
Lee Langston was master of cere- 
monies at this, the greatest gather- 
ing in the history of the National 
Shoe Retailers Association. By the 
way, that lanky Texan has a skill 
in organizing trade gatherings, and 
the participant therein rarely real- 
izes the amount of work and prep- 
aration needed for audience plan- 
ning. Remember, this gathering of 
3080 men, if poured into the former 
meeting room, the Starlight Roof of 
the Waldorf, would have bulged the 
walls, filled the corridors and been 
one terrible jam. He had to take 
it upon himself, having no pre- 
knowledge of who was coming—no 
advance registration as to who, 
when and why—to charter the 
Grand Ballroom; have the seats put 
in and have everything in readi- 
ness; guards at the exits—this, that 
and the other; microphones and all 
of the background machinery of a 
big forensic battle. It took a bit 
of courage to plan so audaciously 











because, if the crowd hadn't ap- 
peared, an ordinary conference 
group would have rattled around in 
that great hall like dry peas in a 
September pod. 

Well, so much for that. Here’s 
the story Lee told apropos to 
M-217: 

“A shoe manufacturer and retail- 
er happened to meet in the subway, 
on their way home after the hectic 
day involved in receiving the Order 
M-217. They barely nodded to each 
other and despite the fact that they 
had a long ride ahead of them, they 
just stood there looking glum and 
speechless. Just as they were near- 
ing their station, the manufacturer 
heaved a deep, deep sigh and the 


retailer replied: ‘You said _ it, 
Brother’.” 


= & +~ 


MARGARET HAYDEN RORKE, 
managing director of the Textile 
Color Card Association, says: 

“Simultaneous with the release of 
the WPB order, the Association sent 
out a color communiqué to its mem- 
bers announcing the official colors 
which, as previously noted, are 
Town Brown, Army Russet, Turftan 
and Bluejacket, all appearing in the 
Association’s 1942 Spring or Fall 
Cards for Men’s and Women’s shoes, 
as well as black and white. Each 
of these colors will, as usual, be 
shown in various types of leathers. 
Despite the fact that Golden Tobac- 
co is the official shoe color for the 
WAACS, Army Russet was consid- 
ered so close to Golden Tobacco that 
it was not deemed necessary to have 
both shades. Hence, Army Russet 
was adopted in the interests of Con- 
servation, to cover both require- 
ments. It was moreover thought 
advisable to include a men’s shoe 
name, such as Army Russet, as this 
color is the U. S. Army Standard 
and its name therefore has special 
significance. 

“As concerns women’s shoes,” 
Mrs. Rorke pointed out that “three * 
browns, a blue, black and white af- 
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HOLD THAT LADDER! 





—"The man who holds the ladder 
at the bottom is frequently of 
more service than the man at the 
top," says Fred Dibble, in a very 
clever brochure entitled: “Just A 
Minute Please!" 


“The right man at the top may or 
may not do a good job, but he cer- 
tainly cannot if the man at the bottom 
neglects his job and a fall results. 


“In fact in any organization every 
man must do his job well if the business 
is to function properly. If one cog be 
out of gear in a machine the whole 
thing goes dead. Nobody should be- 
little the function of any one in any 
part of the organization. 


“A dependable errand boy is as 
necessary as a president. The differ- 
ence is in the time it takes to train each 
for his job. Reliable boys who take 
their work seriously are not too plentiful 
and the timber for presidents is always 
behind the demand. 


“Every business is on the lookout for 
better men who can do the job and at 
the same time get along well with the 
other people, both within and outside 
the organization.” 


Eb Tec 


President 





ford an ample color selection from 
which to choose the correct shoe 
tones to complement one’s ward- 
robe. Looking ahead to the color 
line-up for Spring 1943 as forecast 
in the advance woolen and rayon 
collections recently issued by the 
Association. Town Brown goes espe- 
cially well with the smart Cream 
Sand, Dusty Cocoa and Light Cof- 
fee tones. In addition to being ap- 
propriate with the beige or grey 
family, Turjtan goes well with the 
gamut of Spring greens, including 
the subtle Smoky Jade as well as 
livelier tones like Harmony Green. 
The versatile Army Russet answers 
many ensemble needs and is par- 
ticularly effective with soft medium 
blues, as Airman Blue, also with 


greener sea tones like Misty Aqua. 
Bluejacket is the perfect complement 
to Gallant Navy, as well as to reds, 
like Spitfire Red and Andes Rose. 
For the Vibrant Fuchsia, Heroic 
Purple or Bold Blue, black offers a 
smart foil and white, of course, is 
important in the summer picture.” 
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ODE TO M-217 


In the spring, it used to be 
That shoes all fancy turned 
But now, when comes another 
Spring (A.J.) 
The shoemen all have 
learned 


UZ IT A? 
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That fancy frills, the greens, 
the reds, 
The shoes that challenged 
Ripley 
May be with us another time 
Perhaps in 1950. 
—H.1.6. 
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THE Footwear Organiser of Lon- 
don, says editorially: 

“SQUEEZING THE SMALL RE- 
TAILER—At last someone appears 
to be thinking about fair play for 
small retailers. Mr. Dalton, presi- 
dent of the Board of Trade, recently 
told the House of Commons he was 
constantly met with the assertion 
that the small trader was not getting 
his fair share of available supplies. 
and that this state of affairs must 
be investigated. .. . 

“No one, however, seems to have 
had time to spare for consideration 
of fair distribution of supplies 
among retailers. In our own trade 
and in others it has been left for 
producers to make their own ar- 
rangements. If they felt it advan- 
tageous to establish a quota system 
for their retail customers they were 
free to do so. If they wanted to 
show favoritism to large interests 
there was nothing to restrain them. 

“Fortunately, there have been 
many examples of determination to 
be fair. But there is little doubt, 
too, that there have been many in- 
stances in which producers have 
yielded to the very natural tempta- 
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tion to please big buyers and at the 
same time to save the trouble and 
expense inseparable from a large 
number of small accounts. 

“In other words, there has been 
a very definite tendency for the big 
multiple concern to get more than 
its fair share of goods to sell, and 
for the small retailer to find it more 
and more difficult to get sufficient 
supplies to maintain solvent trading. 

“Even with equitable distribution 
of goods it is probable there will be 
extensive casualties among these 
small shops. But surely there is 
no reason why the number of vic- 
tims should be allowed to increase 
in order that a few large under- 
takings may prosper. 





“By all means, Mr. Dalton, let us 
have that investigation, and let us 
have it quickly.” 
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Boor AND SHOE REcORDER is the 
Information Center of every con- 
ceivable subject pertinent to shoes 
and leather. We thought we were 
stumped the other day when an 
eminent author asked us for the 
background of the statement: “The 
most important part of a soldier's 
equipment is his shoes. The second, 
is another pair of shoes.” 

We tried our best to find the 
derivation and even went to the 
extent of asking J. G. Schnitzer, 
Chief of the Shoe and Leather Sec- 
tion of the Department of Com- 
merce in Washington, who said: “I 
was going to use that phrase but 
someone in authority in the War 
Department said it isn’t true. The 
most important part of a soldier's 
equipment is his gun. The second 
thing may be a pair of shoes.” 

Well, the thing troubled us. We 
wanted to find the source; and be- 
lieve it or not, we then remembered 
the book “THE FOOTWEAR OF 
SOLDIERS”—An International Col- 
lection of Boots and Shoes of Au- 
thorized Issue—that had been pre- 
pared by the United Shoe Machinery 
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Corporation back in the First World 
War days. Lo and behold, on page 
four in this interesting little book 
(now a rare first edition in our col- 
lection) we find the actual quota- 
tion, in its entirety. 














“The ‘Iron Duke, Wellington, 
when asked what, in his opinion, 
was of first importance in the equip- 
ment of the soldier, replied: ‘First, 
a good, serviceable pair of shoes; 
second, another good pair of shoes; 
and third, a pair of half soles.’ He 
designed the boot which bore his 
name and which was adopted and 
worn in the British army for many 
years.” 

* * ae 
COX BROTHERS Shoe Company 
of Colorado Springs, Colorado, got 
into the news the other day with a 
rather realistic window background. 


“The window dresser put in a Fall 


scene, with a background fence. 
Here’s how it happened. 

Around 3:45 A. M. a man rushed 
into the police station and reported 
a doe running wildly down Pike’s 
Peak Avenue. Two officers were dis- 


CEILING 











patched, by radio, to the scene. 
They found no trace of the deer at 
Platte and Tejon Streets but found 
plenty of evidence of the animal's 
presence at the Cox Brothers Shoe 
Store at 26 N. Tejon Street. There 
the doe had jumped through the 
middle of the large plate glass show 
window, flinging glass in all direc- 
tions and disarranging the shoe dis- 
play no end. The flying glass had 
cut the deer badly and before it 
jumped out again had left consider- 
able blood on the floor of the show 
window. The officers found the 
wounded animal at Pike’s Peak and 
Tejon Streets and killed it there to 
end its sufferings. 








Evidently dogs had run the deer 
out of the hills and becoming be- 
wildered it had tried to jump over 
the very real looking fence in the 


window. 
t * a 


“Superbly simple, completely in 
line with the mood of your unfussy 


Fall clothes.” 
—Sommer & Kaufmann 















































“Hold on, Watson—you're taking those ceiling prices too literally." 











* Washmeton Newsreel » 


QUALITY standards for shoes must be maintained on 
new styles, added to standard price “lines,” the Office 
of Price Administration ruled in an order issued Sep- 
tember 17. This order, effective September 23, applies 
to retailers, wholesalers and manufacturers who deal in 
footwear in which a variety of styles is normally sold 
at a uniform price. 

Ceiling price for each style in a “line” of shoes is 
the highest price charged during March, 1942, for any 
style in that line, according to today’s action. Certain 
restrictions are imposed so that the pricing method 
applies only to sellers who in actual practice priced 
shoes in uniform price lines during March. 

To make sure that there will be no cheapening of 
quality, new styles added to a line of shoes by a retailer 
must be at least equal to the standards of workmanship 
and materials of other footwear in the line. It is also 
provided that a retailer who obtained shoes from manu- 
facturers or wholesalers at the same price and who 
habitually sold them at more than one price during 
March must continue to make at least as large a part of 
his shoes available at the lower price level or levels as 
he did last March. Quality standards also are set forth 
for manufacturers and wholesalers. 

This system of a single maximum price for each line 
of footwear reflects OPA recognition of an established 
practice in the shoe industry. This is the custom 
under which both buyer and seller uniformly consider 
“lines” consisting of several different styles as single 


units sold at the same price. 
* % * 


THE universal ration book, whose early appearance was 


forecast in Newsreel, soon will be here. It is officially 
called an “all purpose” ration book. As its name indi- 
cates, it’s a further Gargantuan stride on the inevitable 
war time highway of regimentation. Footwear, hard- 
ware and other sorts of wear and ware so far are not 
being peddled out under the more or less kindly dis- 
pensation of a Government overlord from the bureau- 
cracy jungle of an overstaffed Washington. 

Notwithstanding the attempt that is being made to 
deal with the leather and shoe situation through Foot- 
wear Conservation Order M-217, there is still definite 
talk, however, of shoe rationing at some indefinite date 
in the future. 

There can be no doubt that the “all purpose” ration 
book was prepared with a view to covering any product. 
OPA in its announcement that it had gone to the printer 
made this point quite clear. The book, OPA said, is 
“designed to provide a swift means for rationing any 
article or commodity at the instant the danger of a criti- 
cal shortage appears.” 

It is the first of four of its general type “needed to 
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provide ultimate complete flexibility in the rationing 
mechanism.” It contains 192 coupons on eight pages, 
each page of separate color, and each coupon separately 
designated by number and letter. The design makes 
possible the use of the book for straight coupon ration- 
ing such as now used for sugar, or use of the point 
system whereby the consumer may “spend” his ration 
on various grades and kinds of a general type of com- 
modity. The book is adequate for rationing of at least 
two major groups of commodities for six months. 

Work on the design of the other three books neces- 
sary to complete the rationing plan is underway and 
one of these may be put into production before the first 
is off the press. 

One hundred fifty million of the new books will be 
printed to insure adequate supplies at all distribution 
points when they are handed over to America’s 132,000,- 
000 people. This distribution will take place as soon 
as the printing job is completed, probably shortly before 
Christmas. 

* * * 
QPA’s Burton E. Oppenheim has taken up work on field 
relations as they affect leather, textiles, consumer goods 
and related merchandise. This task, to which Mr. Oppen- 
heim has been assigned, is in keeping with OPA’s gen- 
eral program to decentralize its operations as much as 
possible. 

Mr. Oppenheim was price executive of the textiles, 
leather goods and apparel section of OPA. His new 
position is assistant to Deputy Administrator J. K. Gal- 
braith, who is in charge of prices. 

At the same time that he made Mr. Oppenheim his 
assistant, Mr. Galbraith announced that the Textiles, 
Leather Goods and Apparel Section had been made an 
independent division and that Bernard F. Haley, San 
Francisco, had been appointed acting director. Mr. 
Haley, former Stanford University professor of eco- 
nomics, has been assistant regional price executive in 


OPA’s San Francisco regional office. 
* * oa 


UNDER a reorganization of the Procurement Division 
of the office of the Quartermaster General, four major 
branches will supervise all phases of the procurement 
program, reporting directly to the Director of Procure- 
ment. The four branches are Management Control and 
Liaison, Operations, Service and Subsistence. 





= > 
“RIGHT DRESS" FOR WOMEN WAR WORKERS 


Girls engaged in war production in a large aircraft in- 
strument factory give themselves the final “once-over" 
after donning new coveral!l working uniforms. Unlined 
loafer type moccasins were selected by these girls for 
comfort and practical utility. 
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The Editor's 


Outlook 


by ARTHUR D. ANDERSON 
EDITOR * BOOT and SHOE RECORDER 


Stern Reality Comes to Shoes 


THERE’S plenty to be thankful for. You are in a busi- 
ness most necessitous. Take a look at the abandoned 
stores around you. War stamped them out just as 
effectively as if they had been bombed—maybe more so. 
Yes, indeed, you have plenty to be thankful for in shoes. 

By this time you have read and reread the Conserva- 
tion Order. It’s written in straight, simple Engtish, with 
very little ambiguity or double talk. Most of the ques- 
tions asked at the interpretation meeting held in New 
York last week could have answered themselves if men 
had really read the order. 

In the course of the forum on interpretation, the word 
“MONOTONE” came up time and time again, meaning 

—all of one color—upper, vamp, quarter, heel covering, 
ornament and stitching, even antiquing. The word 
“MONOTONE” is a pretty word. ONE TONE is a 
better and clearer word but with not so much sales 
appeal. But you can’t deny the fact that “MONOTONE” 
carries with it the feeling of monotony and you can’t 
blink the fact that shoe windows next Spring are going 
to be somewhat monotonous despite all of the arts of 
window dressing. Well, that’s what M-217 is for— 
to reduce the number of shoes which, because 
of their coloring, might have short time wear. 
And make no mistake about it, Spring and Sum- 
mer footwear are not only seasonal but they are 
occasional; and in the spirit of the law M-217, 
they are out because war is real—and stern real- 
ity now comes to the shoe trade. 

We tried to test the thing out in the light of current 
stocks in shoe stores. One splendiferous chain shoe 
store, not so far away, had 76 shoes in the window but 
under M-217, all but eleven will be out of the running 
next Springtime, i.e., unless there are some left-overs in 
what were formerly unlucky sizes but now, in the eyes 
of the merchant, are rare and valuable examples of an 
art cut off by the acts of M-217. 

In our examination of stores, we then went to the 
ultra, ultra where thirty-one shoes were on display and 
believe it or not, only two of that beautiful collection 
will have a place in the store next Spring. 

Try it yourself. Lay out your shoes on the 
bench and give them the M-217 test and see just 
where you will stand next Easter. 

But you've got to be thankful for even small things. 
Remember, the American public has a voice in this 
magic number M-217. The public may, by that miracle 
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of human understanding, think that these one-tone shoes 
are so desirable that they will have none other. They 
may even discard the rainbow and the random. That 
has happened before, for in times of stress, this Amer- 


ican public adjusts itself readily to restraint and even 
rations. It was no small miracle to take the automobile 
off the road without the mumbles of mutiny. Not that 
it would help any but discontent might have manifested 
itself. When the American public stands ready to change 
and modify its appetites for food, accept less heat in 
the homes and a number of other things that fall upon 
every family in the land, then in truth the simple 
restraint of styling won't be too bitter a pill for the 
public to swallow. The public is accepting L-85 the 
garment trade restriction to styling and skimpy cut- 
ting, no frills—and that war law has been in force since 
April 1942. 

Let’s take this law M-217 in its stride. From the 
short viewpoint, it’s constrictive. From the long view- 
point, it’s constructive. It’s going to make retail stores 
less short-order-conscious and more interested in runs 
of sizes and fitting values. Salesmanship returns to the 
shoe store as a positive factor and not just as a passive 
incident to the sale made by the customer’s eye in the 
window. 

Over the years we have always resented those lah-de- 
dah fashion stories saying that shoes were an ACCES. 
SORY. They are nothing of the sort, as we are now 
finding out. Shoes are a prime NECESSITY. Every 
man, woman and child has got to have footwear for 
walking, for health, for work, for recreation. The real 
truth is shoes are for living and life is not an accessory. 
It’s the real thing. The punctilious woman who would 
shudder if her color ensemble was out of tune by a 
single note, is going to learn to think in terms of Black, 
White, Army Russet, Town Brown, Turftan and Blue- 
jacket Blue—no more—any shading, other than that 
accidental to the various textures of leather and mate- 
rials within that one color. Shoes are going to be sold 
as shoes. 

The shoe store is sitting on a keg of dynamite any- 
way, because any one shortage might stop shoemaking 
at the source. Suppose, for example, the God of War 
had a hunger for scraps of steel and you couldn’t get 
tacks. So you see, a little tack might blow the works. 
If ever there was a time when factory management 
needs a flexible mind, it’s now. 
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STOCK versus 


COMPLETE SIZE RANGE 


TODAY'S SHOE SITUATION BRINGS THESE RIVAL THEORIES OF SHOE 


RETAILING INTO SHARP CONTRAST, BUT THE WEIGHT OF ARGUMENT 


STILL FAVORS THE COMPREHENSIVE STOCK 


WHAT'S today’s best method of shoe store operation? 

An all-inclusive stock, so comprehensive the needs of 
97 per cent of all patrons may be satisfied? Or a small 
stock, mainly heart sizes, which will satisfy the wants 
of some 70 per cent of the trade? 

Just general shoe stores, operating in the moderate 
to good grades for all members of the family are under 
consideration. 

Arguments on both sides are plausible, particularly 
since governmental supervision in the way of conserva- 
tion, inventory control and possible rationing are being 
considered. 

Let’s concentrate on the women’s shoe stock of the 
good family shoe store. What’s applicable to this depart- 
ment is also applicable to all other sections of the 
house. 


MR. Small Stock figures by concentrating his size 
buying in the 4 to 8 runs, having quite a variety of pat- 
terns, he can come out ahead of the large stock, even 
though his sales staff does miss nearly a third of the 
trade through lack of sizes. His smaller investment 
turns faster, then he is in a position to show new pat- 
terns at more frequent intervals. “Why worry about 
the people requiring extreme sizes when there are 20 
times their number who buy right in the middle size 
register?” he reasons. And as he has made money by 
his method of operation, there must be logic on his side. 
Usually a store management running a_ business 
that way is situated in an area where there is consid- 
erable foot traffic. Either that or the place is a shoe 
department in a department store which enjoys, yet 
does not originate, a great deal of traffic of its own. 
This kind of an operation in a shoe store usually calls 
for taking a fairly high mark-up in order to offset the 
many necessary markdowns essential to a money-making 
fast turning stock. Volume alone in many cases can 
accommodate excessive markdowns, but not always. 
Even in the face of today’s merchandising problems, 
a number of store managers still believe this is the 
proper way of doing a successful retail shoe business. 


Mr. Comprehensive Stock makes out quite a case in 
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support of the present-day soundness of his large stock. 

Primarily he believes good shoe retailing practice 
demands a store’s stock should be such that practically 
everybody who enters his store can be properly fitted, 
any day of the year. 


ONE outstanding successful retailer in the North West 
has a stock of some-60,000 pairs of shoes. Sizes in 
men’s can be found from 5 to 15 in widths from quads 
to 4 E, while the women’s range in sizes is from 24% to 
12 in widths 6 A to 4 E. Styles are somewhat curtailed 
for a stock of this magnitude, but complete fitting sizes 
are to be had in great abundance on all basic shoes. 

Here the outlined merchandising policy is based on 
these precepts: Never let a customer walk out of the 
store for want of the proper size, especially in the con- 
servative types. 

Always maintain a balanced stock which covers the 
entire field in sizes, patterns, materials and colors. 

Buying budgets are set up, but never adhered to. If 
we feel the market is such that we should plunge, we 
plunge. If we feel a smaller inventory is right, then a 
change is quickly made to that basis. 

Never buy “trial orders.” Buy right or not at all. If 
a shoe is worth buying, it should be bought right. 

Reason for present large stock is: Possible to supply 
the demand now existing for multiple sales; deliveries 
are slow and certain to be slower and more irregular, 
hence a warehouse filled with good conservative shoes 
is good business. A better customer-making, profit- 
making operation may now be had by not sticking to a 
set buying budget. This heavy stock is justified by the 
volume of business, turnover and net profits produced. 


BACKING up this, Mr. Comprehensive Stock’s experi- 
ence, is another retailer in a town many miles away 
who conducted a strong campaign on a well advertised 
woman’s shoe. Page newspaper ads with considerable 
wordage about the product, many cuts and a lot of 
descriptive matter did not bring in the customers as 
did this one line down at the bottom of the ad, “Sizes 


up to 11.” [TURN TO PAGE 32, PLEASE] 
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SPRING 


LIMITATION 

on colors, combi- 
nations, lasts and 
patterns 


SHEET FOR 


SIMPLIFICATION 


of critical mate- governing specific of pattern types, 
rials and sole types of footwear detailings, treat- 
leathers ments 


GOODBYE TO ALL THIS 
SPECTATORS and all combination white shoes for men, women and children. 


WORK 


CONSERVATION RESTRICTIONS 


Because they are two-color shoes, or two-tone combino- 
tions, these specific styles are affected: 


Multi-colors, tan and white moccasins, straight tip 

combination color patterns, sandals in two tones 

or three tones, dark trimmed with light and men's 
two-tone ventilated patterns. 





BUT you can make all or any of the above EXCEPT models with wing or shield tips which are pro- 
hibited, if these shoes are in one monotone color. 


xk 


AND FAREWELL TO THE ALL-AMERICAN FAVORITES 


TAN AND WHITE SADDLES 
a ( a2, 


SO ... Make them in one color, no two-tones for man, 
x*x«kre 


woman, child and your dogs. 
Full OVERLAY Foxings OUT. Also CONTRAST binding, stitching, lacing on any and all 


types. 


BUT BUT 








Pieced fox and quarter that are not made with overla You can make the above if these detailings are in 
and with seam laps not over one-half inch are allowed. color matched to base of shoe. 


xx*wr* 
NO MORE PATTERNS LIKE THESE 


With wing tips and long shield tips commonly 
found in full, half and quarter brogues, and in 
women's and children's shoes as well as in men's. 
(Also includes shark-tip boys’ shoes.) 


WY ly 
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UNLESS YOU MAKE LIKE THIS 


With imitation tips stitched and perforated or 
embossed on vamp to simulate real McCoy. 
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SHOE STYLES ....- Conforming to 
ALL WPB Rulings and Conservation Orders 


And no quarter seams, collars, inset collars or Unless you make them by self stitching and 
hed on lined quarters (horizontal quarter needle perfs to simulate. 
seams). 


THIS IS OUT 


BUT women's seamless pumps, ties, U-throats and 
kilties and children's seamless shoes are still al- 
lowed. 


Men's Seamless 





xx«rk * 


ALL OF THESE DETAILS ARE GONE WITH THE WPB 


Full Breasted heels except on turns. 





Big bows or enormous leather pump Nail heads and studs and metal de- Woven vamps or quarters in men’s, 
ornaments. cor. women's and children's shoes. 


x*xwxk re 


F (1) IN ORDER M-217 STIPULATES: 
THESE COLORS IN ALL-OVER SHOES ONLY. 


BLACK —As used in men's, women's, and children's shoes, all 
types of leathers, and fabric combinations. 


WHITE —As used in men's, women's, and children's shoes, all 
leather, or leather and fabric. 


TURFTAN —Women's color, approximates also American Tan 
in men's leathers, plain or antique finish. 


ARMY RUSSET —Army Russet is official QMC name for color known 
as Yankee Brown in men's and Golden Tobacco in 
women's leathers, also same as Army Russet on 


T.C.C. card. 


TOWN BROWN —Official women's color name for darker brown, but 
too dark for children's and men's shoes. 


BLUEJACKET —Official dark blue shade in women's leathers, also 
used in misses’ and children's shoes and men's slack 
shoes. 







These colors comprise the total number of colors that can be processed AFTER Octo- 
ber 15, unless leather was finished prior to October 16 or fabric prior to September 13. 
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TANNERS CANNOT COLOR 


Leathers in any other but these permitted shades after September 12. Manufacturers 
of fabrics cannot process any but permitted colors for shoes after September 12. 
Leathers colored in other colors before September 13 and finished up to October {6 
may be used in shoes. 








































NO RED 

NO GREEN Promotion colors such as these can be used if cer. 

NO SADDLE TONES tificate shows they — — and oor er within 
the time limits in the order. You are permitted to use 

NO CREAM 


what colors you have on hand, within the limits of 
NO BEIGE order, in one tone or monotone shoes. 


NO TWO-TONE FABRICS 


Exceptions: Gold and Silver leathers allowed for formal evening slippers and fabrics in 
other colors for padded sole slippers. 


xkek * 


THESE ARE FROZEN 


EXCEPTIONS: 
YOU CAN APPLY for permit to use certain rubber 


gores frozen by Orders M124 and MI74 and amend- 
ments. 


YOU CAN BUY 


new patterns and pattern parts to make shoes con- 
form to WPB rulings. Certain functional metal buckles 
are allowed if in stock, but application must be made 
for relief to use some stocks. 








wy 


2 2 & 
SOLE DETAILS AFFECTED 


Leather slip soles OTHER ITEMS IN ORDER TO CHECK 
Outside taps 


Welting types and in excess of spec- Types of steel shanks allowed 
i i i Types of boots allowed 
adh tee pry _ Seam laps in overlay patterns 
Full breasted heels Work shoe restrictions 


More than one full sole 


) The RULES are OFF if you make shoes on NOVELTY SOLES in materials for bottoms 
1 other than LEATHER or RUBBER, but this does not mean that you can make Novelty Sole 
Shoes with COLORS other than those specified and processed within limits of the order. 
Exceptions for novelty sole shoes, not using up critical sole materials, apply to details, 
iq lasts and patterns, but not to colors. 

d And shoes for active sports that come under professional sports types are not subject to 
style restrictions. 
; 





x eke 


PREVIOUS RULINGS with provisions governing priorities or restrictions on use of 
critical materials: 


Orders M124 and M174 with amendments, But this elasticized pump on right 
affect use of elasticized materials, gores may be replaced in many in- 
and elastic detailings. Also, rubber backed stances by gore-front pump on 
cloth linings and some types of rubber ce- left, as manufacturer can have 


ment operations. Rubber cement opera- elastic gores “defrosted,” if they 
tions are excepted for shoes in most in- make application. 
stances. 





x**ktk 


i} No more than '/2" seam lap is allowed, and this applies to overlay 
1 piece on vamp or quarter, also overlay panels and lacestays, as well 
as actual seamings. 
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Interpretation of Conservation Order M-217 


From the Official Transcript of Question and Answer Session at 

Spring Style Conference, Waldorf-Astoria, New York, September 

16, 1942, Where A. J. Spring, Chief of Shoe Section, WPB, Replied to 

Questions on the Footwear Conservation Order. Transcript Supplied 

by Courtesy of L. E. Langston, Executive Vice-President, National 
Shoe Retailers Association. 


A MEETING of the shoe industry sponsored by the 
National Shoe Retailers Association convened at two 
forty-five o’clock, Wednesday afternoon, September 16, 
1942, at the Waldorf-Astoria Hotel, New York City, 
Harold Volk, President, presiding. A. J. Spring, of the 
WPB, was present to answer questions on M-217. 

PRESIDENT VOLK: The first question is: “Can 
natural, brown or black soles and heels be used on 
white shoes? 

MR. SPRING: Natural, brown or black soles can 
be used on white shoes. Where a leather or imitation 
leather or built-up heel is used the heel also can be 
finished in natural, brown or black to match the sole. 

PRESIDENT VOLK: “Can fabric shoes be dyed by 
a retailer to match clothing?” 

MR. SPRING: No, the order reads, “No person shall 
color or dye any fabric other than the colors of the six 
shades adopted.” 

PRESIDENT VOLK: “May shoe patterns, lasts, bows 
or trimmings or perforation designs he combined in 
new ways to give a new effect provided the patterns and 
materials are permitted under this order?” 

MR. SPRING: The order reads that any patterns, 
any equipment, that have been owned or ordered prior 
to September 10 can be used and combined to get the 
effects that they will enable you to get, provided they 
comply with the restrictions in the order. 

PRESIDENT VOLK: “In view of the exhaustion of 
elasticized materials, can new patterns be purchased to 
make the shoe of available materials?” 

MR. SPRING: The order reads that equipment can 
be changed to meet with the restrictions in the order. 
Therefore it is consistent and practical that if the elim- 
ination of elasticized materials stops a manufacturer from 
making shoes because he does not have equipment that 
enables him to proceed under the term of the order, 
then he can always appeal to the Director General for 
Operations to get pattern equipment, that will allow him 
to function under the restrictions of the order. 

PRESIDENT VOLK: “Can different textures of 
leathers or materials be’ combined, provided they are 
the same color, such as alligator, calf, suede, and so 
forth?” 

MR. SPRING: The order specifically states that there 
are not to be any two-tone shoes put into process or 
manufactured after September 12. It does not mention 
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the word “two-tone” which got quite some publicity 
before the order finally went out. 

A smooth brown leather shoe with a saddle of a brown 
print in either alligator, lizard, or any other reptilian 
design that is monotone in shade and matches the vamp 
and quarter, is permitted. 

I think it is entirely clear in the order that we are 
working toward the development of monotone shoes, 
(and I think only seven per cent of the people are 
color:blind) , so we won’t have any trouble on that score. 
( Laughter. ) 

PRESIDENT VOLK: “What is the status of an- 
tiquing?” 

MR. SPRING: Antiquing, when used to get a boot- 
maker finish, and not used to get an intentional two- 
tone, is permitted. In antiquing shoes previously, stitch- 
ings were often black on brown. Eyelets were black on 
brown. Findings may have been black on brown. 

PRESIDENT VOLK: “Must we have two colors of 
fitting thread for army russet and turftan shoes?” 

MR. SPRING: No, unless you were going to take 
a turftan shoe—let’s take an isolated case—and stitch 
a turftan shoe with army russet thread that would show 
a decided two-tone contrast, then you would be violating 
the order. 

PRESIDENT VOLK: “What about the ankle-high 
bal, the blucher, the military ankle-high shoe, as the 
chukker, and the jodhpur?” 

MR. SPRING: Jodhpurs are permitted, therefore the 
other three would undoubtedly come in the same cate- 
gory. 

PRESIDENT VOLK: “What about an unlined, whole 
quarter shoe that uses an overlay foxing to make a 
counter pocket?” 

MR. SPRING: Is that a work shoe? Full toe vamps 
and outside counter pockets are allowed on men’s work 
shoes as per order. 

PRESIDENT VOLK: “Does order on extension heels 
mean that no stitched heels be used on welt shoes where 
inside wedges are used, such as children’s shoes of the 
model illustrated?” 

MR. SPRING: Under the terms of the order, exten- 
sion heel seats are out except on stitch downs and pre- 
welt shoes. 

PRESIDENT VOLK: “If brocaded or two-tone 
fabrics are in stock, may they be used up?” 

[CONTINUED ON PAGE 24] 
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Interpretation of Conservation Order M-217 


[CONTINUED FROM PAGE 23] 


MR. SPRING: The order under (4) (c) says no 
two-tone shoes can be made. A two-tone fabric or one 
of varied color design is out, under the two-color 
restriction. 

PRESIDENT VOLK: “Clarify laps and tip for dif- 
ferent length tip adjustment; if a manufacturer is using 
a % lap dye, is he entitled to buy new equipment to 
come in line?” 

MR. SPRING: Since the order eliminates lap seams 
over one-half inch he can change his equipment to get 
in line with the restrictions in the order. 

PRESIDENT VOLK: “When do you make a report 
on using up restricted materials, either on hand or 
acquired, and to whom do you make the report?” 

MR. SPRING: To the Director General for Opera- 
tions, Washington, D. C., and the time to do it is now. 
If you are cutting leathers that are not permitted, that 
were dyed prior to September 13, make your statement 
immediately, how much you own, what you are going 
to make, how much you are going to make, and if you 
acquire more from some supplier who has those denied 
colors on hand that were dyed prior to September 13, 
then again repeat that process. 

PRESIDENT VOLK: “Does a clear plastic band on 
a bow or a clear plastic bow constitute a second color?” 

MR. SPRING: What would you say? 

AUDIENCE: Yes. 

MR. SPRING: Sure, it does! (Laughter.) It cer- 
tainly does. That would be in violation of the order. 

PRESIDENT VOLK: “An important novelty shoe is 
that which is made of alligator prints commonly known 
as jungle prints. These leathers are embossed in such 
as fashion that the base or valley portion of the leather 
is black and the raised part of the print on top assumes 
a red or tan shade. 

“Many manufacturers own these leathers at present 
and the question is whether they can continue to make 
the jungle print as a one-tone shoe or whether this 
jungle print will be considered a two-tone shoe and 
therefore banned under section C?” 

MR. SPRING: There is quite a lot in that question. 
If the material is printed and it is owned by a manu- 
facturer, printed or embossed prior to September 13, 
certainly he can use it in all-over shoes. 

Of importance is, what will be done on prints after 
September 12? Prints are covered in the regulation to 
be monotone in color. 

PRESIDENT VOLK: “We use the full-breasted heel 
because it provides safety to the wearer. Half-breasted 
heels, therefore, would not prove practical. Can sandal 
manufacturers continue to use full-breasted heels?” 

MR. SPRING: They certainly can use the full-breast- 
ed shape of heel, but they cannot full breast them. The 
order reads, “Full-breasted heels are denied.” 

In that case (for safety) you would put on a Cuban, 
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21, 22 or 24/8. so that they would not stumble and 
break their toe. (Laughter.) [Editor's Note: This 
reference is to the danger of heels’ breaking in heights 
above 18/8 unless full breasted. | 

PRESIDENT VOLK: “Ghillie tie shoes where the 
ghillie has a fold-back more than one-half inch—are 
these banned?” 

MR. SPRING: The conventional ghillie type oxford 
ankle height is o.k., but collars are denied except on 
unlined shoes and lap seams are not to gauge over one- 
half inch. 

PRESIDENT VOLK: This is a very long question. 
That is why I prefaced it with that statement. 

“Since splits are non-essential and a by-product, if 
splits for sole leather purposes were impregnated and 
coated with synthetic material, the synthetic representing 
more than 50 per cent of the finished product, would 
it be considered as leather?” 

MR. SPRING: Yes, because it would have a leather 
base. It is leather. Any leather soles, split or other- 
wise, in the restriction of the order, are covered clearly 
so that you all understand. 

PRESIDENT VOLK: Next question is from a manu- 
facturer. He says: “We are manufacturers of leather san- 
dals for men, women and children in the lower-price 
field. This product is the only and entire substance of 
our business. Does your restriction on woven vamps 
apply to this type of merchandise?” 

The picture of the type of merchandise is enclosed 
here. 

MR. SPRING: Yes. Possibly you can make something 
that will qualify. The intent is to curtail unnecessary 
types. 

PRESIDENT VOLK: The question is asked whether 
this type of shoe you are just discussing can be made up 
to Oct. 31. 

MR. SPRING: Yes, the order provides for it. After 
Oct. 31, there can be no woven vamps, but after Sept. 12 
no two-tones in them. 

PRESIDENT VOLK: “Are bows which are sold 
separately by the retail store affected by this order 
and if so, how?” 

MR. SPRING: They are not affected by this order. 
But a bow is considered a part of a shoe and a shoe 
manufacturer, therefore, would not want to get around 
or violate this order which requires that bows match 
the shoes. 

PRESIDENT VOLK: “Under M-217 the woven shoes 
cannot be made. Will this stop the importation of 
Mexican woven huaraches?” 

MR. SPRING: I cannot answer that. According to 
the order there is no provision made for foreign impor- 
tation. It will be considered. 


PRESIDENT VOLK: Next question: “Can I make 
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shoes using duPont or Zapon imitation leather, using 
belly sole leather in platform type low-heel play shoes?” 

MR. SPRING: Certainly if they are one tone. Yes. if 
they are monotone shades, you can make shoes out of 
leather or synthetic materials. 

FROM THE FLOOR: Except the restriction of color? 

MR. SPRING: Color was not mentioned in this ques- 
tion. You can make leather-soled shoes out of Zapon 
or other synthetic material, provided you don’t violate 
the six allowed colors—provided you don’t combine 
two colors in one shoe. 

PRESIDENT VOLK: Next question: “Is specific au- 
thority from the Director generally needed when each 
leather pattern is converted to a cloth pattern or when 
a pattern is changed to effect economy in the amount of 
leather used?” 

MR. SPRING: The order clearly provides for correct- 
ing the patterns you own to meet with the restrictions 
in the order, and it would not be very cricket to get a 
lot of correspondence on this score, unless it were ab- 
solutely necessary. We suggest that you think clearly 
before writing, asking questions that really are not 
significant. 

PRESIDENT VOLK: “Where a majority or part of 
the production of a factory has consisted of sandal type 
patterns which may be considered woven shoes within 
the meaning of M-217, may such factory replace these 
patterns in order to conform with the portion of the 
order by replacement of non-woven patterns?” 

MR. SPRING: Yes, I think his request would be 
granted, but he will have to make his case clear, be 
specific in citing individual position. 

PRESIDENT VOLK: “Does C-10, that portion of 
the erder pertaining to more than one full leather sole 
in Goodyear welt shoes, refer to non-critical leather 
other than regular sole leather, especially when the two 
thicknesses of leather combined equal not more than 
the regular sele thickness?” 

MR. SPRING: The order does not refer to non-criti- 
cal leather. You can make double sole shoes if the mid- 
sole is of a non-critical synthetic material on any type of 
shoe. 
mitted. 

PRESIDENT VOLK: “Does a row of 
leather lacing on a vamp come under the restriction of 
woven vamp? The illustration is a moccasin type of 


The order specifically points out what is per- 


imitation 


shoe with the leather lacing over it.” 

MR. SPRING: Yes, that is a laced vamp. Lacing 
woven through perforations or woven around a raised 
moccasin seam or shoe laces used through the eyelets 
to hold the shoe on the foot that are of different color 
are disallowed. 

PRESIDENT VOLK: “Under Order M-217, on shoes 
sold prior to September 12 which can be completed by 
October 31, are nailheads allowed where the nailheads 
are gold, or is this considered two-tone?” 

MR. SPRING: That is considered two-tone, defi- 
nitely. 

PRESIDENT VOLK: 


“May Manufacturer A _pur- 
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chase from Manufacturer B his discontinued or excess 
stock of patterns, dyes, and so forth?” 

MR. SPRING: The order clearly states that no manu- 
facturer may add to his equipment, regardless of the 
source from which it comes. 

PRESIDENT VOLK: “Are bow manufacturers al- 
lowed to make and sell new styles of bows?” 

MR. SPRING: The order specifically states that the 
pattern restriction also applies to bows. No new bow 
patterns are allowed other than those used or on order 
prior to September 10, 1942, and then only if they com- 
ply with the restrictions in the order. 

PRESIDENT VOLK: 
lowed to buy patterns or dyes to manufacture shoes of 
identical style but different heel heights and lasts?” 

MR. SPRING: No, under the restriction, no new pat- 
terns are to be added. That would be a full set of pat- 


“Are shoe manufacturers al- 


terns. There is no restriction on using a pattern that 
you own that fits over various lasts if your patterns are 
graded that way. 

PRESIDENT VOLK: That last remark answers this 
next question, but I will ask the question because it is 
so important. “Are shoe manufacturers allowed to buy 
additional sizes of lasts and patterns now in use?” 

MR. SPRING: Shoe manufacturers are allowed to 
replace and to add to their lasts that have been definitely 
used prior to September 10 in making full run of sizes 
in shoes. Adding lasts to replace broken lasts or add- 
ing lasts because of standardization making it possible 
to make more shoes on a given last is permitted. 

PRESIDENT VOLK: Now gentlemen, since our time 
has run out, I am sure I can express your sentiments of 
thanks to Mr. Spring for his great help to us. 

(The audience arose and applauded.) 

MR. SPRING: The questions put to me this after- 
noon were answered in the spirit of helpfulness. The 
answers were my extemporaneous replies to your pre- 


viously unknown queries, and since they were answered 


spontaneously you are of course aware that any inter- 
pretations other than those set out so clearly in order 
M-217 are in violation of the order. You should read 
it and study it carefully. I am happy if I added any- 
thing to your understanding of the order, but the burden 
of proof is still on you to whom the order is directed. 

The meeting adjourned at 3:35 P. M. 

The following points are listed here as needing further 
clarification. They have been the subject of much dis- 
cussion and many members of the industry are looking 
for a definite statement regarding the use of: 

1. Buckles of nickel or brass. 

2. Kick-offs. 

3. Moccasin fronts or Norwegians . . . the use of an 
overlay or lap seam over 14 inch. 

4. Colors for men’s shoes . . . can they be matched 
to the colors allowed in the Order, but sold or promoted 
under other names that will be more mannish? None 
of the present color names in the Order are men’s color 
names except Army Russet. 





F EDERAL government sponsored training programs 
designed to fit thousands of workers for war production 
work at higher wages than they have heretofore earned 


are being augmented at the present time by effective 
L efforts of both state and city educational departments. 
i Such widespread programs, plus the existing em- 
ployment opportunities, are of great importance to the 





retail shoe trade, especially to those stores which have 
ai specialized in good shoes, properly fitted. A wealth 
D of new business is directly traceable to graduates of 
these training schools, for once the workers, both men 
and women, are assured of steady work at good fair 
pay, they immediately become interested in the footwear 
best suited for their particular jobs. Safety engineers 
4 in all large industrial plants lecture their new em- 
ployees on the necessity of wearing good fitting, com- 
fortable shoes, shoes which protect the feet against 
4 ordinary shop hazards, and at the same time permit 
the wearers to have their minds on their jobs and not 
on minor foot ailments. 

In this regard, all women employees are required to 
wear closed toe and closed heel patterns, low heels in 
shoes which are on the conservative side. There are no 
i restrictions on color or materials used in the construc- 
tion of the shoes. 

How a city cooperates in training men and women 
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Girls learning parachute making at Santa 
Monica, Calif. 





Young riveters working on an actual fighting 
plane. Girls have recently taken up this phase 
of work. 


to earn more money and to become more proficient 
workers is illustrated by the job being done in Santa 
Monica, California. Here there is the closest coopera- 
tion between the interested parties, public schools, avia- 
tion companies and ship building yards, workers and 
the city’s retail business. 

Five years ago Santa Monica Technical School 
(Samotech) was started on request of a local com- 
mittee of 100 by a petition to the Board of Education. 
Aviation companies then were only passively inter- 
ested. 

Now, this school with a capacity enrollment of 3200, 
the greater part being present employees of the huge 
war effort companies, is doing a major job in training 
ambitious men and women for the all-important task 
of becoming skilled workers in our national war pro- 
duction effort. 

Aviation and ship building companies are furnishing 
their skilled foremen as instructors in the school. Ad- 
vanced students receive full wages from their employers 
while learning to become better workmen. Their prod- 
uct is cleared through rigid government inspectors and 
becomes a part of fighting planes or cargo ships. 

Ben A. Barnard, principal of Samotech, said, “Samo- 
tech operates 24 hours a day, six days in the week, with 
its doors open to all people, regardless of where they 
live. Average age of enrolled students is now around 
30, with the age getting lower and lower, due to the 
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SKILLED JOBS BOOSTS 
QUALITY SHOE DEMAND 


WELL PAID WORKERS, TRAINED TO USE QUALITY TOOLS AND TURN OUT 

PRECISION PRODUCTS, NATURALLY APPLY THIS QUALITY CONSCIOUS- 

NESS TO THEIR FOOTWEAR, ACCORDING TO EXPERIENCE OF WEST 
COAST SHOE MERCHANT. 


by F. O. ROBINSON 


Smith-Robinson Shoe Store 
Santa Monica, California 


A general view of a machine shop lathe room 
where many women are qualifying as expert 
machinists. 


Both men and women receive instruction in 
the electrical shop of Santa Monica Technical 
large number of young women who are learning skilled School. 
trades and are being absorbed in the war production 
work. 
“Right now about 20 per cent of those enrolled are 
women, but the proportion is increasing rapidly, so 
possibly by the end of the year, as many young women 
may be in training as men.” 
A school of this nature has a direct influence in a 
town’s retail business, particularly the shoe business. 
After a graduate has acquired the necessary tools for 
the required’ job, the next want to be satisfied is the 
desire fora good pair of shoes. 
These new customers are really interested in the qual- 
ity they are buying, as well as the fit. In their schooling 
at Samotech, the need of buying the best quality in 
tools was so impressed on them that they nearly all 
became quality minded. Here, to my way of thinking, is 
where a fine bit of groundwork for all quality products 
was laid by the school, with shoes especially being 
indirectly favored. 
[TURN TO PAGE 33, PLEASE | A class in airplane modeling at “Samotech.” 


September 26, 1942 








Putting Over a Special 


How Burdine's in Miami Instituted a Major Change in Policy in Their 


Shoe Departments with a Minimum of Inconvenience and with a Maxi- 


mum of Efficiency and Good Sales Results. 


Educating the Public 


Before the Change an Important Part of the Promotion. 


WHEN Burdine’s decided to assume 
absolute operation, control and own- 
ership of their four shoe departments 
for men, women and children some 
time ago, the matter of promoting 
the project became a_ subject of 
major importance. For sixteen years 
these departments had been leased to 
outside interests, and Burdine’s shoe 
departments were nationally recog- 
nized as a fountain head of advance 
style-right merchandise. To switch 
over to new lines, new policy and 
new management was not altogether 
an easy task. 

When the change was made, ap- 
proximately 50,000 pairs of brand 
new shoes were available, represent- 
ing an inventory of better than $300,- 
000. Not a single pair of the old 
stock was left in the store on the 
morning of the opening of the new 
lines, and the opening found prac- 
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tically an entire new sales force ready 
to take over. These salespeople had 
been trained in the regular course 
offered by Burdine’s, and every per- 
son specially selected because of his 
experience in shoe selling. 

After determining to make the 
change, which was in line with a 
Burdine policy adopted in 1936, viz. 
to own and operate all major mer- 
chandise departments in the store, 
and which was now possible with the 
expiration of the contract with the 
shoe departments’ operators, the first 
major step was to acquaint all em- 
ployees with the forthcoming change 
and to enlist their aid and enthusiasm 
in putting the plan across. Through 
mass meetings, departmental meet- 
ings, the store bulletin and other 
means this was accomplished so that 
as the day of the change-over ap- 
proached Burdine’s had 100 per cent 


The women’s shoe salon at Bur- 

dine’s. Note the attractive circu- 

lar shape of the department and 

the impression of spaciousness 
which it creates. 


Promotion 


PAUL ROBERTS 


Manager of the Better Shoe 
Salon at Burdine's. 


backing of the store personnel. Week 
by week the store bulletin carried a 
story of the progress of the new setup 
so that everyone was kept informed 
of what was actually taking place. 
Every member of the force signed the 
following pledge, which appeared in 
announcement advertising and bore 
the signature of the organization: 
“We pledge that from this day for- 
ward the shoes you will find at Bur- 
dine’s will be the best that your dol- 
lars can buy, and that the service you 
find in our shoe departments wiil be 

[TURN TO PAGE 33, PLEASE] 
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... for lively business on your 
military-type shoes, with Gallun‘s bright 


Normandie 


Calf 


Shoes with that popular military snap demand 
a leather with these qualities: Beauty of grain 
and color, softness for healthful comfort during 
long hours afoot, and a gleaming finish that 
shines like a captain's bars . . . In other words 
— Normandie Calf. This new vegetable tan- 
nage by Gallun, like all the other members of 
that famous family, has beauty in abundance, 
with its hand-boarded grain and rich colors. 
It has luxurious softness that wins you new 
‘friends at the fitting stool — and keeps them 
as friends, for it is a softness that endures, 
defiant of time and weather . . . And the bright 
finish — that is for your eyes to judge... 
Let the Gallun numbers featured by leading 
manufacturers brighten your outlook. Check 
them on your next order... A. F. Gallun & 
Sons Corporation, Milwaukee, Wisconsin. 
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Shoe Fair First Showing of “New” Styles 





National Shoe Market Week in Chicago, November 2-5, Will 
Present Merchants First Opportunity of Seeing New 
Spring Footwear Made Under WPB Restrictions 


CHICAGO, ILL.—With the Footwear 
Conversion Order M-217 recently is- 
sued by the WPB, requiring the 1943 
Spring and Summer lines to meet the 
provisions of the order, National Shoe 
Market Week, held in Chicago during 
the period of the National Shoe Fair, 
November 2, 3, 4, and 5, is expected to 
draw buyers in unprecedented numbers 
and many are already making sleeping- 
room reservations to attend. 

With the hundreds of lines displayed 
in three exhibiting hotels—Morrison 
Hotel, Palmer House, and Sherman 
Hotel—merchants will have an oppor- 
tunity to see for the first time the new 
styles developed under war restrictions 
by the most prominent manufacturers 
in the industry. 

The ingenuity of the American shoe 
manufacturer through the development 
of patterns and the use of materials 
under the restrictions of M-217 will be 
revealed at the Fair, where the buyer 
will have an opportunity to check the 
progress and ability of designers in 
building lines with style freshness and 
consumer appeal. 

Little doubt exists, however, that 
when the industry’s important manu- 
facturers spread their 1943 Spring 
lines at the Fair, retailers will discover 
that the genius of American shoemak- 
ing has met the challenge of M-217 in 
offering men’s, women’s and children’s 
shoes fashioned to meet every consumer 
expectancy. 

Hundreds of shoe men expect to com- 
plete the major part of their Spring 
buying program at the Fair. More of 
their resources will have their lines 
displayed in Chicago than they could 
possibly contact in any one place, at 
one time. 

The convenience of seeing most of 
their manufacturers in one city appeals 
strongly to the nation’s buyers, as it 
enables them to do a more intelligent 
job of laying out their Spring buying 
and selling program. Selecting Spring 
shoes from ten to twenty firms will 
definitely conserve much unnecessary 
travelling. A number of firms exhibit- 
ing expect to save their salesmen at 
least one trip. The war effort will best 
be served through the saving of this 
extra travelling, leaving the vital 
transportation facilities for freight and 
troop movements. 

It is anticipated there will be numer- 
ous individual “chin sessions” among 
merchants and many serious questions 
will be discussed between manufacturer 
and retailer. 

The Joint Committee of the National 
Shoe Fair, representing the National 
Boot and Shoe Manufacturers Associa- 
tion and the National Shoe Retailers 
Association have planned three noon 


30 


luncheon meetings which will appeal to 
every shoe man in attendance. 

On Monday noon, two of America’s 
leading fashion publications will stage 
a style show which will accentuate the 
style possibilities of footwear produced 
under the Footwear Conversion Order 
M-217, and clothes designed under the 
restrictions of the ready-to-wear in- 
dustry, notably L-85. The staffs of 
these magazines will present shoes and 
clothes intriguingly smart, revealing 
all the cleverness of American design- 
ing. 

Tuesday and Wednesday noon, lunch- 
eon meetings will feature speakers 
from Washington, who are closely as- 
sociated with the problems of the mer- 
chant and manufacturer. 

Emphasis has been placed on the 





Rubber Heels for 
General MacArthur 


Akron, O.—General Douglas MacArthur 
will soon have a pair of rubber Army 
heels made from what is believed to be 
the “oldest hunk of rubber" turned in 
during the nationwide scrap drive, the 
B. F. Goodrich Company announced re- 
cently. The company acted on a sugges- 
tion made by one of ifs employees that 
the rubber reclaimed from a 70-year-old 
railroad shock absorber be made into a 
useful tribute to the hero of Bataan. 
The heels were sent to General Mac- 
Arthur's Australian headquarters today 
by Charles Bridges, shown above, an em- 
ployee of the company who served un- 
der the General in the first World War 
as a member of the famous Rainbow 
Division. The ancient shock absorber, 
company officials said, had been turned 
in by an Ohio family which had kept it 
as a souvenir of a railroad wreck near 
Tiffin, O., in 1882. 


importance of making sleeping room 
reservations immediately. There are 
plenty of sleeping rooms available 
either in Loop hotels or in those imme- 
diately adjacent. No other exhibit 
shows will compete with the Fair for 
sleeping rooms as in the past. The 
National Shoe Fair takes over Chicago 
during the week of November 2, 3, 4, 
and 5, and buyers and manufacturers 
will find adequate accommodations 
during this period. It is advised that 
pullman reservations, both for the go- 
ing as well as for the returning trip, 
be made far in advance. This will pre- ° 
vent delay and save time while in 
Chicago. 


Predict Increase 


In Retail Sales 


CxuicaGco—Despite the fact that men’s 
apparel and men’s furnishing stores are 
losing a good many of .their custom- 
ers to the armed forces, they can con- 
tinue to look for good business for 
some time to come. Merchants were so 
advised while attending the Emergency 
Wartime Market of the Men’s and Boys’ 
Wear Association of the Chicago Mer- 
chandise Mart, held recently. 

They were advised by some officials 
to expect a 20 to 25 per cent increase 
in their business. B. J. Cahn, presi- 
dent of B. Kuppenheimer and Co., 
stated, “Many of us predict that retail 
sales for the second half of 1942 will 
be as good or somewhat better than the 
second half of 1941, and this state- 
ment is made in the face of price 
ceilings, inventory control, men drafted 
for military service, the increasing tax 
burden and the compulsory buying of 
war bonds. 

“The prediction is based on the in- 
crease in payrolls of the workers in 
factories and elsewhere which are at 
least a third greater than a year ago, 
and double those of four years ago; 
also on the increase of money in circula- 
tion, which is almost a quarter more 
than that in circulation a year ago, and 
double that in circulation in 1938; also 
on the increase in national income, 
which is more than 20 per cent greater 
than a year ago, is still increasing and 
is 80 per cent greater than four years 
ago. 

“In addition to this increase in pur- 
chasing power, or money available for 
consumer buying, this prediction con- 
siders the fact that the opportunities 
for spending money in certain direc- 
tions have been cut off. One can no 
longer purchase automobiles and tires. 
The amount expended for accessories 
and gas has been greatly reduced, and 
soon will be brought to a minimum. It 
is stated that almost 30 per cent of 
purchasing power has previously been 
expended in this manner. The same 
reasoning can be applied in respect to 
many items included in the term ‘dur- 
able goods,’ such as refrigerators, elec- 
trical devices of all kinds, washing ma- 
chines, bicycles, and hard goods of 
every description.” 
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MORE THAN TWO DECADES Raw-Cord soles and heels have earned their 
reputation for consistent high quality both with the shoe manufacturers who used 
them for giving added wear value to the shoe they made for Boy Scouts and for Service 
wear, and with the shoe merchants across the nation who sold these shoes to consumers. 
And both found that our brand names worthily upheld their reputations. 


We value this tradition of being known for a quality product. Character has gone into 
each unit of our production. The resultant Reputation we value as one of our most 
priceless possessions! 

Now that war demands have to be met, with more and more of our output being used 
for army and service footwear, our output for civilian footwear is naturally restricted. So, 
we ask thot our friends in the industry bear with us during this trying production period. 


We shall continue to bend every possible human effort to serve . . . and to live up to 
traditions established by our Company more than 22 years ago. 


THE LIMA CORD SOLE & HEEL COMPANY---LIMA, OHIO 


; 
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Small Stock versus 
Complete Size Range 


[CONTINUED FROM PAGE 19] 


Now this second buyer also believes 
in plenty of sizes with a drastic cut in 
numbers carried. For this fall he has 
reduced his lines by 60 per cent, yet 
has bought 30 per cent more pairs than 
a year ago. “My boys and girls selling 
shoes will be just extra good shoe 
fitters and salespeople,” he says. “They 
will have plenty of sizes to fit every- 
body in a highly concentrated range 
of patterns. They will not have to be 
P.M. hounds or skilled in switching 
customers from shoe to shoe, in order 
to have a book at the end of the day. 
Just watch them sell shoes when they 
know there is from 350 to 550 pairs on 
a single number in reserve.” 

Still another Mr. Large Stock buyer 
sums it up something like this: 

“Today’s buying means all those re- 
sponsible for having merchandise on 
the shelves must look ahead several 
month in advance. Such buyers must 
be gifted to realize just what their 
own store can sell out advantageously. 
Priorities and deliveries make reorder- 
ing a hazard, so each purchase in a 
measure must be considered as final. 
The shoe business today is a case of 
either you DO have or DO NOT have 

These unique forms introduce a forward step in trimming the right sizes in the right merchandise. 
There are no new problems, as current 


men’s shoes for display. Their rich, lustrous beauty adds the ian: wie ee tina to 4 


correct “dress-up” touch necessary for an effective display. head the basic principles of shoe re- 
tailing which have been more or less 

dormant during the past years. 
ae ‘ ‘ . . The man who realizes the prac- 
plicity. They are quickly and easily inserted—and stay in | tenbélltr of the old rules is the on 


TRE-ETTES are the latest word in efficiency and sim- 


who will stay in business today. 
Small town shoe retailers can work 
TRE-ETTES are priced at $7.20 a dozen pairs. | om the exact same scale as the large 
town buyers in concentrating their 
However, if you would like to try them, send us | buying to a very few patterns, but 
a check for only $1.20 and we will mail you a pair having scads of sizes on their selec- 
tions. If a small town man can only 
of each color—black and mahogany. | carry 4,000 pairs in his inventory, he 
will be better off to have 20 lines of 
| 200 pairs each than by scattering his 

SHOE FORM CO. Inc. | pairage over the usual wide range 
AUBURN, N.Y. | It sounds like good logic to think one 
can buy 36 pairs of a shoe in the heart 
sizes, then sell that lot out to a pair. 
Look at it this way. Such a transac- 
tion means the store can not accom- 
modate more than 70 per cent of the 
potential trade when the sizes are 
complete. After two days selling, in- 
stead of missing 30 per cent of the 
trade, it will be nearer 50 per cent, 
with the percentage getting larger and 

larger as the stock gets smaller. 
Today as never before, in the 
opinion of many thorough retailers, 
emphasis must be placed on a complete, 
comfort giving fitting service and that 
can only be accomplished by a range 
of stocked sizes in keeping with the 
demand of one’s own particular com- 

munity. 


place. Made in two colors—black and mahogany. 
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Putting Over a Special Promotion 


[CONTINUED FROM PAGE 28] 


the most courteous and efficient you’ve 
ever known. In other words, we pledge 
ourselves to guard your shoe interests 
to the very best of our ability.” 
Advance newspaper publicity in the 
form of teasers aroused public curi- 
osity as to what major change was to 
take place within the store. This care- 
fully listed the names of shoes or 
manufacturers. Through the mails 
went a similar announcement of the 
event, also describing the new lines. 
Between the time the switch-over was 
made and the date of the formal open- 
ing, ten days later, a consistent follow- 
up was carried out. From the tele- 
phone order board operators advised 
every customer about the event and 
the approaching formal opening. Daily 
radio spot gave further notice to the 
public. Throughout the store employees 
wore satin ribbon badges calling atten- 
tion to the opening. Elevator cards 
were used and on the first floor the 
main aisle was lined with posters sug- 
gesting that an important announce- 
ment would soon be _ forthcoming. 
Throughout the store at strategic points 
the same announcement appeared. On 
the day of the formal opening the 
posters were changed to read: “BE- 
HOLD! YOUR NEW SHOE WORLD,” 
inviting customers to visit the new de- 


partments. This masthead, “BEHOLD! . 


YOUR NEW SHOE WORLD” con- 
tinued to be used in card and news- 
paper copy. 

An entire bank of nine windows on 
the Flagler Street side of the building 
was devoted to shoes—not a mass dis- 
play but shoes taken from the new 
lines and shown in their relation to 
other merchandise. A large billboard 
on the Venetian .Causeway between 
Miami and Miami Beach was also used 
and on this were listed the names of 
shoes and manufacturers. 

In the Tea Room table cards were 
displayed and during the noon hour 
models from the fashion salon pre- 
sented new shoe trends. At each of the 
store entrances a girl was stationed to 
hand out attractive invitations to cus- 
tomers to visit one or all of the four 
shoe departments. 

A 16-page tabloid rotogravure in 
sepia showing the new lines was dis- 
tributed to 100,000 homes throughout 
south Florida. The leading newspaper 
in all key cities in the same area car- 
ried an announcement. In addition the 
Miami Daily News devoted one entire 
page of their Sunday edition of the 
Woman’s Magazine Section to a colored 
reproduction of the leading shoes with 
an interesting story on new style 
trends. 

On the day of the formal opening 
local newspapers carried a full-page 
announcement in which were repro- 
duced 16 congratulatory telegrams from 
nationally-known stylists, fashion edi- 
tors and others. Copies of these tele- 
grams were mounted in poster form 
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and put on display in each of the shoe 
departments. 

After the first general page adver- 
tisement of the big change-over and 
opening, the store followed with other 
copy, each piece devoted to one make or 
type of shoe. Interesting style trends 
were noted and this copy was purely 
style promotion with the name of the 
shoe or manufacturer mentioned. The 
thought was to build up interest in the 
new lines which Burdine’s was intro- 
ducing and recommending as fashion 
highlights. The same copy appeared in 
connection with the West Palm Beach 
shop, which handles the identical shoes 
carried in Miami, and the promotional 
plan for that store was practically the 
same in detail as that followed by the 
main store. 

Burdine’s has been well satisfied that 
this somewhat elaborate promotion of 
new merchandise was worth while. 
Each point was followed through con- 
sistently, and returns more than justi- 
fied their efforts. Sales were phenom- 
enal. The daily newspapers were co- 
operative, giving plenty of news space 
with pictures of managers of all the de- 
partments as well as the merchandise 
manager of the shoe division, Rowland 
D. Saunders. 


Increase in Skilled Jobs 
[CONTINUED FROM PAGE 27] 


Many new people come to a com- 
munity such as ours, attracted by the 
tremendous number of jobs created by 
the war production work. Having 
hostesses calling on these new residents 
is an excellent way of making one’s 
retail business known to them. Local 
newspaper advertising, of course, 
plays an important part in telling all 
who we are, the kind of shoes we carry 
and the service which may be expected. 

In all publicity, this thought is domi- 
nant, “You are on your feet a great 
deal, so must have good, dependable 
properly fitted shoes.” 

The women’s side of the house has 
benefited directly by the greater pay 
envelopes received through the school’s 
training. Many girls thought they 
could not afford our grades previously. 
Now they feel they cannot afford to 
wear anything else. They are now do- 
ing a man’s work, getting a man’s pay, 
so a good pair of shoes is one of their 
immediate “must” purchases. 

Shoe retailers in this vicinity really 
owe a debt of gratitude to the Santa 
Monica Board of Education and to the 
Samotech management for their joint 
contribution in raising the living stand- 
ards of our community. Similar con- 
ditions are to be found, no doubt, in 
many defense areas, creating an oppor- 
tunity for shoe merchants to promote 
quality and educate customers to appre- 
ciate the advantages of better grade 
footwear. 
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PROFIT-SHARING PLAN 
YIELDS BiG EARNINGS 
FOR MANAGERS OF 
HEALTH SPOT SHOE SHOPS 


All over the country, men 
operating Health Spot Shoe 
Shops are enjoying the best 
jobs they’ve ever had and 
making more money than 
they’ve ever made in the retail 
shoe business. 


This is made possible by the 
unique plan under which these 
shops are operated, whereby 
the manager receives a salary 
PLUS a liberal share of the 
profits. 


If you have often thought you 
would like to be in business for 
yourself, but lacked the neces- 
sary capital, you will find the 
Health Spot Shoe Shop plan 
the answer to your hopes and 
dreams. 


You come in for a large share 
of the profits earned by the 
store, yet you do not have to 
make any investment, nor do 
you have any of the responsi- 
bilities connected with owning 
a business. 


Paul E. Whalen 
Manager 
HEALTH SPOT SHOE SHOP 
352 S. Warren St. 
Syrocuse, N. Y. 


Mr, Whalen is a successful Health Spot 
Shoe Shop manager, bringing his store 
volume up month after month and 
building up his income at the same 
time. 


MEN WANTED! 


If you recognize this as the oppor- 
tunity you've been waiting for, send for 
an application blank today. 


HEALTH SPOT SHOE SHOPS, INC. 


INDUSTRIAL AVENUE 
DANVILLE, ILLINOIS 
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M-217 Studied at Committee Meetings 





Women’s and Children’s Shoe Style Groups Discuss Terms of 
Conservation Order at Semi-Annual Conference 


New YorK—The Women’s Shoe 
Style Committee of the National Shoe 
Retailers’ Association, holding its semi- 
annual meeting in connection with the 
Style Conference at the Waldorf- 
Astoria recently, presented an analysis 
of trends in costumes and footwear for 
Spring, 1943. L. E. Langston, execu- 
tive vice-president of the association, 
presided, and Albert Wachenheim, Jr., 
of New Orleans, presented the report of 
a preliminary meeting of the com- 
mittee and conducted a question and 
answer period following the report. 

Discussing shoe styles, Mr. Wachen- 
heim first dealt with colors, listing 
the restrictions to six given in the gov- 
ernment order. Black, again the num- 
ber one color, is expected to enjoy a de- 
cided increase over last Spring in 
tailored and service shoes. In tans and 
browns, there will be a more or less 
equal division between Turftan and 
Army Russet. Town Brown is expected 
to lead in dressy shoes. Bluejacket 
should increase because of the elimina- 
tion of two-tone shoes and the stimula- 
tion of a late Easter. In discussing 
whites, Mr. Wachenheim mentioned the 
fact that there will be some carryovers 
of white with color in retailers’ stocks 
and a few new shoes in this classifica- 
tion which had been cut before the re- 
striction was imposed. These will be 
available, and he urged that there 
should be no propaganda against their 
selling. Dressier whites are expected 
to replace spectators, and all-white 
Should increase in casual and sport 
shoes, replacing two-tones and high 
colors in these types. 

Discussing materials, Mr. Wachen- 
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heim brought out the fact that no re- 
striction is imposed on combining mate- 
rials, provided only one color is used. 
Patent should be riumber one leather 
for Spring in black. Smooth leathers 
will be strong in calf and kid in the six 
colors, and smooth leathers in white 
will have an important place in dressy 
shoes. Crushed and shrunken leathers 
should be as popular as last year, 
although present supplies of elasticized 
backing or satisfactory substitutes are 
considered important in making shoes 
of these leathers. Gabardine with pat- 
ent and smooth leathers will again be 
good, although the problem of elastic- 
ized backing enters into the manufac- 
ture of gabardine shoes. Suede should 
be good in black and in white for dressy 
types. Reptiles are limited because of 
the restrictions on colors. 

Lasts and patterns were discussed, 
and Mr. Wachenheim reported that 
open toes will dominate dressy shoes. 
An increasing demand for open backs 
has been felt. The round walled or 
square last should be the rule on 
tailored and service shoes, and plat- 
forms are expected to be good in all 
types. Metal ornaments are out, giving 
more importance to stitching, braiding, 
perforations, shirring for trimming. 

The availability of elasticizing and 
goring material determines the impor- 
tance of pumps. Oxfords, the best fit- 
ting shoes, will be made in both service 
and dressy types. Straps depend on the 
possibility of getting buckles. The im- 
portance of the “play” shoe for wear in 
factories, at home, and elsewhere was 
stressed. Heels on dressy shoes will 

[TURN TO PAGE 36, PLEASE] 
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Langston Congratulated 
On Constructive Conference 


New YorkK—Executive Vice-Presi- 
dent L. E. Langston, of the National 
Shoe Retailers Association, has _ re- 
ceived many congratulatory expres- 
sions from manufacturers and retail- 
ers on the success of last week’s Spring 
Style Conference, the manner in which 
it was planned to supply facts and 
information that the industry was 
eager to have at this time, and the or- 
derly and efficient manner in which all 
of the conference sessions were con- 
ducted. 

When it was first announced that 
the opening session of the conference 
would be held in the Grand Ballroom 
of the Waldorf, many felt that it was 
doubtful whether the meeting would 
attract an attendance large enough to 
fill such a vast auditorium. Mr. Lang- 
ston and President Harold Volk were 
convinced, however, that the atten- 
dance would fully justify the change 
in meeting place. It was apparent 
early Wednesday morning, Sept. 16, 
that any smaller room would have been 
wholly inadequate to take care of the 
great numbers of shoe men who came 
to hear A. J. Spring, head of the Shoe 
Section of the War Production Board; 
Merle Fainsod, of OPA; Merrill A. 
Watson, executive head of the Tanners’ 
Council and other speakers discuss the 
Shoe Conservation Order and various 
topics of timely trade interest. Not 
only the main floor, but the two bal- 
conies were filled to overflowing long 
before the morning session opened, and 
the audience at the Question and 
Answer period, conducted by Mr. 
Spring Wednesday afternoon, was fully 
as great. 

All in all, the conference proved a 
contribution of great value to members 
of the shoe industry. 





Fall Shoes Selling in Milwaukee 





Calf and Suede Tied as Favorites. Colors Selling, Moccasins 
and Saddles Continue with School Group 


MILWAUKEE, WIis.—New Fall styles 
are being enthusiastically received ac- 
cording to local shoe merchants with 
calf and suede practically tied as fav- 
orites. The tip to women here has been 
to purchase calfskins for mileage and 
suedes for frivolity. 

Almost any color that might be 
wanted in Fall is available from 
dealers here, often, however, in limited 
quantity. There might be only two to 
three shoes offered in plum color, and 
not many more in blue and only a few 
in grey. Wine reds and dark greens 
are also being shown while there are 
more shades of brown and more brown 
shoes this season than in any past. 

Turftan is important in calf shoes; 
golden tobacco is also reported as a 
good seller, while Town Brown is the 
official dark shade. 

Retailers report good sales in the 
ghillie tie because women are con- 
vinced they will look right with the 
heavier stockings that are practically 
inevitable. 

Since smooth leather shoes are get- 
ting such a strong play this Fall, mer- 
chants are suggesting the purchase of 
shoe polishes and brushes along with 
shoe purchases with satisfactory suc- 
cess. 

Reel’s reports a definite trend toward 
classic simplicity in bow trims, piping, 
stitching and contrasts of leather in 
the shoes being sold by them this Fall. 
Featured with good success by Reel’s 
is the black suede saddle stitched with 
grey or brown with brown. 

The Grand announces: “Our fashion 
formula for footwear this particular 
Fall—it must be beautiful, it must be 
dutiful, it must flatter and it must 


serve. And of course, it must be mod- 
erate in price.” 

Rosenberg’s have been featuring 
suede with good success with one of 
the store’s best sellers in crushed leather 
in red and tan antique. 

Pumps, sandals and wedges in suede 
in various color combinations, the latter 
style with nail heads, have been good 
sellers for Bitker-Gerner. Favorites in- 
clude the sling pump as well as the 
open toe pump. 

Calfskins in tan, dark brown or 
black with open toes and backs as well 
as closed toes are reported outstanding 
numbers at Chandler’s, while Boll’s 
have been featuring the more substan- 
tial styles for women engaged in war 
work in brown or black alligator print 
on calf. 

The collegiate crowd is still going 
strong for saddles and both Packard- 
Rellin and the S. J. Brouwer Shoe Co. 
have played up to this class of buyers 
with favorable results. Packard-Rellin 
have pushed saddles in alabaster white, 
combined with brown, blue, red and 
black; Norwegian moccasins in Indian 
red and antique brown and moccasins 
in brown, red and green. 

Brouwer’s urges students to “step 
casually into the campus sportlight” in 
“classic saddles, straps and brogues in 
mellow antique calf” that “will delight 
your sport loving feet”. 

Although calfskin and suede are get- 
ting the nod this Fall, a few other ma- 
terials are being shown. There is some 
real alligator in brown and some calf- 
skins given an alligator grain. Faille 
is used in combination with suede, a 
bit of gabardine lingers on, and there 
is an occasional shoe of moiré. 





Philadelphia Travelers 
Sponsor Shoe Show 


PHILADELPHIA, PA.—Developed large- 
ly because of restrictions upon travel, 
the Philadelphia Shoe Travelers’ As- 
sociation of this city will sponsor a 
shoe show here, at the Hotel Benjamin 
Franklin, to be held Nov. 8 through 
Nov. 10. 

At a meeting held in the office of 
Secretary Frank Oberfield the details 
were worked out specifically for this 
show, and tentatively for possibly 
monthly affairs or cooperative exhibits 
at various points covered by salesmen 
working out of this territory. The 
shows will be conducted exclusively by 
the salesmen themselves and will not 
be confined to the membership of the 
association, but may be participated in 
by non-member salesmen, so long as 
their headquarters or principal inter- 
est centers here. There will be no fees 
exacted, other than the hotel charges, 
and it is the desire to have each exhibitor 
confine himself to one room, to equal- 
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ize the showing of the various lines. 

The thought behind this effort is 
that a considerable number of retailers 
may be given an opportunity, by at- 
tending the show, to see a large num- 
ber of the lines in which they may be 
interested, some of which they might 
not have the opportunity of viewing 
because of travel restrictions imposed 
by the war situation. 

While present definite action is con- 
fined to this show alone, informal dis- 
cussion envisioned the possibility of 
conducting such an informal collective 
gathering monthly for the duration, or 
even of carrying a collective showing 
to other points throughout Pennsylvania 
and adjacent territory which circum- 
stances or the convenience of shoe buy- 
ers in such sections might justify. 


E. P. Streeter Major in Army 
ROCHESTER, N. Y.—Edward P. 
Streeter, who used to travel for E. P. 
Reed & Company in the Mid-West, is 
now a major in. the United States 
Army, stationed at Maxwell Field, Ala. 


M-217 Studied at 
Committee Meetings 
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range from 20/8 up, while those on 
tailored shoes will be medium or lower, 
Novelty soles were mentioned, and 
bows were emphasized as being per- 
mitted only if made from scraps. 


ALBERT WACHENHEIM, JR. 


The Children’s Shoe Style Committee 
met in the Astor Gallery of ihe Wal- 
dorf-Astoria, under the guidance of 
George Geuting, Philadelphia, chair- 
man of this committee. A brief talk by 
Mrs. Matilda Taylor of Women’s Wear 
Daily was devoted to showing manu- 
facturers and retailers how children’s 
shoes could still be styleful, while con- 
forming to the conservation order. Mrs. 
Taylor emphasized the fact that the 
espadrille was an important shoe, as 
was the laced-up-the-front type, the 
Norwegian oxford and the service shoe. 
She illustrated her talk with models of 
shoes. 

Following this presentation, a ques- 
tion and answer period concerning the 
various types of shoes which will be 
allowed under the conservation order 
took place. Mr. Geuting was asked to 
act as a committee of one to take up 
with A. J. Spring of WPB the question 
of getting a new ruling on the restric- 
tion on stitched heel seats on small 
children’s shoes. This important con- 
struction is banned under the existing 
terms of the order. Another debatable 
question, that of whether or not buckles 
must be lacquered to match the color 
of the shoe upper, was referred to Mr. 
Geuting for consideration by Mr. 
Spring. A resolution was voted to ren- 
der an expression of appreciation to 
Mr. Spring for the splendid work he 
has done on the conservation order, and 
for his constant consideration of the 
needs of the shoe industry. 
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Men’s Style Meeting Weighs 
Effects of Conservation Order 


New YorK—Following the general 
question and answer part of the main 
program of the National Shoe Retail- 
ers’ Association Spring Style Confer- 
ence, held on the afternoon of the 
opening day, at the Waldorf-Astoria 
hotel, here, the Men’s Shoe Style Com- 
mittee meeting was called to order by 
George Hess, chairman. 

The meeting was brief, following the 
big guns of the foregoing sessions, and 
naturally was centered around the ef- 
fects of the Shoe Conservation Order 
on men’s shoes for next Spring and 
Summer. Mr. Hess stated that it was 
felt by the committee that the order 
was not as severe as it could have been 
and they were “appreciative for what 
could have been and grateful for what 
was allowed.” 

The point was brought up that re- 
tailers in many parts of the country 
had carried over a good inventory of 
sport shoes—that is the two tones and 
white combinations, shoes now banned 
by the conservation order as far as 
manufacture is concerned. These shoes 
should be put to work next year, Mr. 
Hess said, as they represent a big per- 
centage of wearable leather, thereby 
helping to alleviate the drain on dress 
or street types. If allowed to remain 
mm the shelves because of the feeling 
that to promote or wear these shoes 
would be unpatriotic. 
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Ventilated shoes, that is the per- 
forated types allowable under the 
order, should be very important next 
Spring and Summer. With the woven 
shoes and two tones out of the picture, 
these shoes, it was felt, should have 
new promotional importance next year. 

Another style promotion that seems 
to fit in the picture is reversed calf. 
In the allowable monotorie colors and 
patterns, this shoe could find renewed 
importance. 

In closing, Mr. Hess said that now 
retailers should not talk about “what 
we haven’t but what we have; not what 
the customer is not going to get but 
what he can get.” 

Following this initial part of the 
program the remainder of the meeting 
was open to questions from the floor 
with Mr. Hess, Charles Jones, of Com- 
monwealth Shoe & Leather Co., and 
Will Cobb, of Melville Shoe Corp., un- 
officially interpreting queries relative 
to the Shoe Conservation Order. 

One of the questions had to do with 
antiquing and whether it was allow- 
able. It was stated that where there 
is no intent to create a two tone effect, 
either on the leather, stitching or per- 
forations, it is permissible. Another 
was on imitation wing tips and foxings 
and under the terms of the order they 
are permissible. Mudguard effects, in- 
sofar as they do not extend beyond the 
vamp line are also allowable. 


Transfers Made at Compo 
Boston, Mass.—Compo Shoe Machin- 
ery Corporation announces that Frank 
A. Waterson of the Chicago and Mil- 
waukee territory has been transferred 
to Columbus, Ohio, where he is estab- 
lishing headquarters. He will handle 
sales and service in Ohio, Kentucky, 
and Tennessee. Mr. Waterson has been 
with Compo Shoe Machinery Corpora- 
tion since it started in 1929, and has a 
great many friends in this territory 
who will be glad to welcome him back. 
Harry F. Ryan of the St. Louis ter- 
ritory has been given charge of the 
Chicago and Milwaukee territory. He 
will establish headquarters in Chicago 
and will handle sales and service in 
Chicago and Milwaukee. Mr. Ryan, 
also, was one of the first employees of 
Compo Shoe Machinery Corporation, 
starting in the Eastern territory. 


To Manage Toledo Store 


ToLEepo, O.—M. D. Stapp, for 16 
years manager of the Nisley Shoe 
Store in Pontiac, Mich., has been 
named manager of the Toledo, O., store 
of the company, located at 510 Adams 
Street. Mr. Stapp has sold his home in 
Pontiac, where he was prominent in 
civic affairs, and has moved his family 
to Toledo. He succeeds William Os- 
borne, who resigned to resume his ac- 
counting business in the manufacturing 
field. 








Hold Occupational 
Fashion Show 


NEw YorK.—Thousands of women 
all over the country have stepped into 
men’s jobs for the duration, to release 
valuable manpower for our armed 
forces. To a large percentage of these 
women, these new occupations repre- 
sent a sudden change from a sedentary 
life to a very active one. 

Many women, filling jobs formerly 
held by men, have found that this new 
active life keeps them on their feet 
more than ever before. It is to these 
women that the Julius Grossman occu- 
pational shoe fashion show held re- 
cently was dedicated. These new shoes 
were designed specifically to keep the 
women who are filling men’s shoes 
comfortable in their own. 


This year’s display follows a prece- 
dent set last year when Julius Gross- 
man designed a complete woman’s 
civilian defense wardrobe, for the many 
women who were suddenly spending a 
lot of time on their feet as air raid 
wardens, nurses aides, stirrup pump 
operators and canteen workers. 

Among the shoes shown at the show 
were: a shoe designed especially for 
women who are now working as Postal 
Telegraph messengers; a shoe for 
women taxi and truck drivers; a shoe 
for women who are helping farmers 
harvest their crops; a shoe for women 
engaged in mechanical work. 

The fashion show also featured a 
preview of shoes designed in anticipa- 
tion of WPB restrictions on leather 
and style. 


Army Buys Overshoes 


Boston, Mass.—A contract to make 
2,000 pairs of overshoes for Army 
nurses has been awarded to the Hood 
Rubber Co., of Watertown, Mass., it 
was announced September 19 at the 
local Quartermaster Depot. They are 
the four-buckle type to be worn over 
shoes with low heels. 


Henry C. Trost 


Erir, Pa.—Henry C. Trost, pioneer 
shoe store operator, died at his home 
here recently after a short illness. At 
the time of his death Mr. Trost oper- 
ated the Trost Shoe Shoppe in Erie. He 
was 73 years old. 

Mr. Trost was born in Boddin, Ger- 
many and came to the United States as 
a young man. Before entering business 
for himself he was a partner in the 
shoe business of Trost & Lacey of Erie. 

He is survived by his widow, Mrs. 
Edith Jagemann Trost; one son, Fred- 
erick Trost; one sister, Mrs. Frederick 
Steinfurth, and two grandchildren. 


Early Reservations 
For Michigan Fair 


Detroit, MicH.—Final plans for the 
Michigan Annual Shoe Fair are swing- 
ing directly into action, with reserva- 
tions coming in far ahead of expecta- 
tions, according to Herman Meyer, 
co-chairman. 

Factors emphasizing the Michigan 
Fair this year include several unusual 
wartime developments: Gasoline and 
tire rationing are making it more diffi- 
cult for salesmen to contact their retail 
customers regularly, and many are re- 
lying more than ever upon the Shoe 
Fair to present their wares to custom- 
ers, especially in remoter districts, 
giving each retailer a chance to see all 
competitive lines at one time. The 
Michigan Fair will have several lines 
represented that, according to Mr. 
Meyer, will not be shown at any other 
shoe fair this year. The early dates, 
November 8-10, are giving retailers a 
chance to see shoe developments, in- 
cluding the changing regulations and 
restrictions on styles, etc., in advance, 
and an opportunity to place their orders 
early before the anticipated shoe short- 
age becomes more serious. 

Committees were appointed by Frank 
A. Huetter, president of the Michigan 
Shoe Travelers, and Richard J. Schmidt, 
president of the Michigan Shoe Retail- 
ers, the two sponsoring organizations, 
to handle the Fair: Herman Meyer and 
Clyde K. Taylor, co-chairmen; Bruce 
Dickman and Guy Dixon, program; 
Moe Cantor and Nate Hack, publicity; 
Clarence J. Armbruster and Walter 
Magee, entertainment; Samuel S. Weiss 
and Sam Plotler, style; and I. War- 
shawsky, reception. The first man 
named in each case is a shoe traveler 
and the second a retailer. 
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Dates to Remember 


Monthly Shoe Show, Shoe Travel- 
ers’ Association of Chicago, 
Morrison Hotel, Chicago, Il. 
September 28, 29, 1942 
Conference on Distribu- 
Hotel Statler, Boston, 
October 5, 6, 1942 


Annual Meeting of the Tanners’ 
Council of America, Waldorf- 
Astoria Hotel, New York, 

October 14, 15, 1942 


Shoe Manufacturers’ Spring Open- 
ing, Hotel New Yorker, New 
York. 
October 18, 19, 20, 21, 1942 
Midwestern Shoe Travelers’ Con- 
vention, Paxton Hotel, Omaha, 
Nebraska. October 25, 26, 1942 


National Shoe Fair, Hotels Mor- 
rison, Palmer House and Sher- 
man, Chicago, Illinois. 

November 2, 3, 4, 5, 1942 

Michigan Annual Shoe Fair, De- 
troit, Michigan. 

November 8, 9, 10, 1942 

Northwestern Shoe Travelers’ As- 
sociation convention, Radisson 
Hotel, Minneapolis, Minn. 

November 8, 9, 10, 1942 

Philadelphia Shoe Travelers’ Asso- 
ciation Shoe Show, Hotel Ben- 
jamin Franklin, Philadelphia, 
Pa. November 8, 9, 10, 1942 

Spring Shoe Show, Iowa National 
Shoe Travelers’ Association, 
Hotel Fort Des Des 
Moines, Iowa. 

November 15, 16, 17, 1942 

Style Show and Market Season, 
Southwestern Shoe Travelers’ 
Association, Adolphus Hotel, 
Dallas, Texas. 

November 15, 16, 17, 18, 1942 

Annual Buyers’ Week and Style 
Show, Indiana Shoe Travelers’ 
Association, Claypool Hotel, In- 
dianapolis, Ind. 

November 29, 30, December 1, 1942 


Boston 


Moines, 





To Eliminate Annual 
Style Show 


INDIANAPOLIS, IND.—At the regular 
monthly meeting and luncheon of the 
Indiana Shee Travelers’ Association, 
held recently in the Pine Room at the 
Canary Cottage, it was decided to 
eliminate the regular dance and enter- 
tainment and the annual style show. 

Ralph A. Baker, president of the 
association presided at the business 
meeting. It was decided to appeal to 
the Indiana congressmen for some 
modification in the rules on re-capping 
tires, so that shoe salesmen might visit 
their customers. After appointing a 
committee to send letters to Washing- 
ton, asking that some action be taken 
in the matter, the issue was closed 
until a report from the committee be 
read at the October meeting. 

The matter of eliminating the style 
show was decided on as a matter of 
economy. The money will be spent for 
war bonds and war saving stamps in- 
stead. The president read the footwear 
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Flexible hard sole—Etk leather—white, 
smoke, tan and country tan—moccasin 
toe for the chubby foot — last 66. A 
sturdy good-looking shee. 


1 A new pattern -s the Ideal 
In-Stock departmen 
Flexible hard ~ waiking shoe 
White, +74 tan elk 
Moccasin toe blucher 
Sizes 2-8—Last 44 average +441 
Last 66 wide 2541 
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conservation order M-217 imposing 
certain restrictions on the manufac- 
ture of footwear for the duration. 

A committee to be known as the con- 
vention committee, was appointed, con- 
sisting of R. Grosskopf, chairman, 
co-chairmen, Frank Brown, Ernest 
Smeltzer and Herbert Smeltzer. 


Style Show for Employees 


Los ANGELES, CALIF.—A Dr. Locke 
shoe style show was held in The May 
Co. for all employees of the store re- 
cently. Two days previous to the show, 
invitations were placed in all the pay 
envelopes of the 3800 employees telling 
them of the show and advising that ten 


urs. pay's IDEAL sasy 


DANVERS, MASSACHUSETTS 
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@ THIS NAME 
Means Safety for 


BABY'S FIRST STEP 


Hallmark of Health for baby feet, it's recog- 
nized all over the country by mothers as the 
sign of the finest in baby shoes. And, for o 
good reason, too! into Mrs. Day's modern 
factory come prime materials from America's 
best mills and tanneries. Many of them pro- 
duced especially for ideal Baby Shoes, to Mrs 
Day's express specifications. Skilled workers, 
under Mrs. Day's constant supervision, cut and 
fit them to special lasts, with machinery de- 
signed exclusively for baby shoes. The result 
Soles are more carefully moulded, seams lie 
flatter, and edges will not skuff or burn. The 
confidence of American mothers, and solicitous 
merchants who sell them, is best expressed by 
Mrs. Day's fast growing business. 
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pairs of shoes were to be awarded as 
prizes. This is the first time in which 
a determined effort has been made to 
sell the entire store’s personnel on any 
merchandise. 

Sol Shapiro, assistant to Paul Kirsh 
in the Dr. Locke department, was chair- 
man, introducing Harry E. Evans of 
the Dr. Locke factories. Models of 
Locke men’s and women’s shoes were 
shown by store employees, with a run- 
ning description of the job each shoe 
was designed to do, given by Mr. Evans. 
Employees were invited to come to the 
shoe departments an hour early all 
during the coming week for personal 
foot examinations. 
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Men's, Boys’, Ladies’ 


$1.30 up 


18 Styles 
IN STOCK 


Send for NEW 
Style #6146 Catalog 


ARNOF? SHOE CO.,INC., 101 Duane St.,N.Y.C. 
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Women's Shoes 
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Girdle & seme Patent-hi heel—open 


K 3455 Patent - 
Pu heel—open toe 
mp K 3456 Patent-hi heel — 
closed t 
K 3494 Suede-hi heel—open 
toe | 


continental! 


NO SLIPPING K 3495 Suede-cuban heel— 

4 open toe 

K 3496 Suede-hi heel — 
closed toe 

G 3484 Green crocodile-hi 
heel—open toe 

L 3484 Brown crocodile-hi 
heel—open toe 


no caren 


COncraeo 


R 3484 Red erocodile-hi heel | 
—open 


$1.90 hem 5% 30 days 
Widths AA te C | 
Sizes 342 to 10 

Extra charge on small orders 


GROVES SHOE COMPANY 
311 West Monroe Street, Chicago, Illinois 
Write for folder 
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Men's Shoes 
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America’s BEST KNOWN SHOES 


Outstanding Fall Line . . 
Nationally Advertised . 

Local Cooperative Advertising - 
Adequate Markup . 

Maintained Quality . 

Efficient Stock Service a 


Inquire regarding 
DOUGLAS FRANCHISE 


Moves to New Location 


DETROIT, MicH.—Sam Sklar, owner 
of Sam’s Boot Shop, has moved to a 
new store at 11246 Mack Avenue, a 
block east of his former store, using a 
double store location. 
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Brockton Firm Gets Army-Navy “E” Award 


ae 


Hector E. Lynch, Jr., president of Howard & Foster, Inc., greets Rear Admiral 
William Brent Young as, with his staff, he arrives at the Brockton factory for first 


ceremony of its kind in the shoe industry. 


BrRocKTON, Mass.—The joint Army 
and Navy “E” award, representing 
official recognition of outstanding 
achievement in war production, recently 
was awarded to Howard & Foster, Inc., 
well-known Brockton shoe manufac- 
turers. This is the first United States 
shoe concern to receive the award. 
The presentation was made by Rear 
Admiral William Brent Young, pay- 
master general of the Navy and chief 
of the Bureau of Supplies and Accounts, 
in the presence of more than 1000 em- 
ployees, friendly competitors and other 
spectators. 


Hector E. Lynch, Jr., president of 
the company, accepted the award, and 
Army-Navy “E” pins also were 
awarded to the factory employees. 

Bill Cunningham, Boston Herald 
columnist, acting as master of cere- 
monies, pointed out that the company 
offered its facilities to the Navy in 
April, 1941, and that, following Pear! 
Harbor, the firm doubled its production 
of Navy shoes. Eighty-five per cent of 
its present output is for war purposes, 
he said; more than 90 per cent of its 
employees have bought war bonds; and 
the plant has operated nearly 1,250,000 
man-hours without a lost-time accident. 





Sponsor Sales School 


INDIANAPOLIS, IND.—Local mer- 
chants, through the Merchant’s Asso- 
ciation of Indianapolis are asking that 
housewives attend a retail sales school 
to train them for full or part-time 
work in relieving a labor shortage in 
stores. 

The sales school is to be operated 
under the combined sponsorship of the 
Indianapolis public schools, Indiana 
University and the Merchants Associa- 
tion. Persons who wish to receive sales 
training at a nominal fee of $1 to 
cover instructional expense are _ re- 
quested to register at the office of the 
school board. 

The sales help problem in Indiana- 
polis is becoming serious. Defense in- 
dustries are employing all surplus help 
and hundreds of men from adjoining 
towns, as well as women, are flocking 
to this city for employment. 


Celebrate 50th Anniversary 


JANESVILLE, Wis.— The Golden 
Eagle, men’s and women’s wear and 
shoe store, observed its 50th anniver- 
sary recently. Founded in 1892 by 
Charles A. Levy, brother of Louis C. 
Levy, present proprietor of the store, 
the new store was called the Golden 
Eagle because its founder hoped to 
make it as prosperous as the store by 
firm bought out the Maynard Shoe 
the same name in Freeport, IIl., owned 
by the Wilmer Brothers. In 1904 the 
Store, operating it as part of the 
Golden Eagle. 


To Manage Shoe Store 

MADISON, Wis.—William G. Ragatz, 
who has been in the shoe business here 
for the past 13 years, has been named 
manager of the Arenz Shoe Co. store 
at 213 State Street. 
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down the cost of living. 


Feature I-T-S Left and Right Rubber Heels and I-T-S 


Tuffies in your shoe re- 
pair department. Specify 
them if you contract your 
work, Use I-T -S consumer 
acceptance to make new 
and hold old customers. 











THE i:T:$ 
COMPANY 


ELYRIA, OHIO 


Help Your Customers Economize with 
Left and Right 

ITs Rubber HEELS 

and TUFFIES! 


y OU can count the rub- 
ber heel names that 
really mean something to your customers on the 
fingers of one hand. I-T-S Left and Right Rubber 
Heels (for men) and I-T-S Tuffie Heel Lifts (for 
women) have proved selling value. They mean 
something substantial in heel and lift wearing 
quality. They are brands which carry assurance | 
that you are giving VALUE that really keeps | 
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and long. 
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Extra left and right pad design assures DIV N 
longer level wear 








‘Basic Type Shoes 
_ In Demand Everywhere 


MERICAN women are all-out to “Waste not 

and want less — buy carefully and conserve with 
care.” And the shoe retailers who are helping them 
today, will survive tomorrow. All over the United 
States, Bellaire dealers are helping women “keep their 
feet” in today’s jobs. By carefully fitting them with 
Bellaire Comrortastes and Bellaire Foorcoose Shoes. 
Bellaires — carefully tailored with air-cushion comfort 
features, to fit snugly, in good style, to wear well q 


Write for Fall 1942 Catalog 
of In-Stock Styles 


5, TO 56 


RETAILERS 









DLellaire 


THE Foor SEEMDERIIING SHOE 












ALICE 
No. 1404 — Black Kid 
AtwoE 









BELLAIRE SHOE COMPANY, PORTLAND, ME. 





F HOLMES. STICKNEY 6 WALKER. IN 










Bell Shoe Co. Marks 
50th Anniversary 


KALAMAZOO, MICH.—The Bell Shoe 
Company, 148 E. Michigan Ave., here, 
passed its 50th year mark on Septem- 
ber 8, with Louis Isenberg, the founder 
of the firm still an active member of the 
business. 

In a full-page message to its friends 
and customers published in a _ local 
paper, the store’s message read: 

“It was fifty years ago today that the 
Bell Shoe Company of Kalamazoo, 
Michigan, was founded, and now, at the 
end of a completed half century, the 
original founder, Mr. Louis Isenberg 
and his present day co-workers, step 
over the threshold into the second half 
century of the firm’s business life. 

“We are proud of our founder’s rec- 
ord... of his unfailing adherence to the 
original policies of selling only the 
finest in quality footwear and acces- 


sories .. . of fair and honorable deal- 
ings—always. 
“Mr. Isenberg felt that his store 


should cater to the entire family with 
shoes of lasting character . . . of distinc- 
tion and fine workmanship. To this 
end he secured nationally famous foot- 
wear lines whose makers were backed 
by the skilled traditions of many years 
of fine shoemaking. Today, some of the 
original brands of Bell Shoes are still 
leading sellers... proving the accept- 
ance of his judgment. 
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“And so today when things around us 
are changing so rapidly and when in- 
tegrity in business is of major im- 
portance and a patriotic duty, we 
pledge ourselves to a continuance of the 
established principles and traditions on 
which this business was founded.” 


Harry S. Gordon Leaves 
Potter’s After 35 Years 


CINCINNATI, OH10—Harry S. Gordon, 
well known retail shoe man in this 
territory, has retired from active duty 
as manager and buyer in the juvenile 
and sorority departments in the down- 
town and Hyde Park stores of the Pot- 
ter Shoe Company. 

Mr. Gordon has been with Potter’s 
for the past 35 years and during his 
many years of service with that con- 
cern, he has been active in local and 
national retail association activities 
connected with the shoe industry. 

He and Mrs. Gordon expect to take a 
trip to California in the near future 
and on his return, he will devote his 
time to his private ventures, which in- 
clude a large farm in Highland County. 

Mr. Gordon is succeeded at Potter’s 
by Henry J. Momper, who, until his 
resignation in February, was buyer of 
budget shoes for the H. & S. Pogue 
Company. Mr. Momper was connected 
with Pogue’s for 11 years and prior to 





that was upstairs shoe buyer for Roll- 
man & Sons Co., with which store he 
had been connected for 15 years. 


Awards Flag to 
Douglas Shoe Co. 


BROCKTON, Mass. — In a rally held 
here recently, Dorothy Lamour present- 
ed a Minute Man Flag to the W. L. 
Douglas Shoe Company. John Cona- 
thon accepted the flag, which was 
awarded in recognition of the fact that 
94 per cent of the 1100 men and women 
employed in the Douglas factory are 
buying War Bonds and Stamps on the 
payroll savings plan. 


To Make Hob-Riveted 
Service Shoes 


Boston, Mass.—An award of con- 
tracts to manufacture 500,000 pairs of 
hob-riveted service shoes for the Army 
has been announced at the local Quar- 
termaster Depot. Of this quantity, 
more than seventy per cent will be 
made by two companies. Contracts 
are: 

C. A. Eaton Co., 200,004 pairs; Inter- 
national Shoe Co., 155,000; Cannon 
Shoe Co., 75,000; Freeman Shoe Corpo- 
ration, 75,000; Allen-Squire Co., 30,000; 
and A. R. Hyde & Sons Co., 10,000. 
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STEEL TOE 
SAFETY SHOES 


and 
POPULAR PRICED 





GOODWILL SHOE 
COMPANY 
Holliston, Massachusetts 
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Bowling Shoes 


6 EF AP FE 


$ 90 ASCO 
. BOWLING SHOES 


up and OXFORDS | 


20 STYLES IN STOCK | 
IMMEDIATE DELIVERY 
All reg. combination soles 
, Right foot rubber sole 
Left foot leather sole 
SEND FOR 
CATALOG 


ARNOFF SHOE CO.,INC., 101 Duane St#., N.Y.C. 
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Slippers 
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IN STOCK 


For Immediate Delivery 
Men’s Antiqued Elk Loafer Slippers; also Women’s 
and Children’s Sheep Wool Lined Bootees. All 
Slippers made on a Prewelt Process with Oak 
Leather Soles and Rubber Heels. 


NASHUA SLIPPER COMPANY 
LOWELL, MASS. 

















Provide for Enforcement 
Of Conservation Order 


Boston, Mass.—Information received 
from the New England regional office 
of the War Production Bédard makes it 
evident that the provisions of the foot- 
wear conservation order, released Sept. 
10, will be strictly enforced and that 
men will be in the field soon to see 
that the regulation is obeyed in every 
particular. 

The New England regional office at 
17 Court Street, it is announced, is open 
to anyone with questions to ask, as are 
local priorities offices in various parts 
of New England; and the machinery 
for appeal is in existence in case of 
interpretations which do not, in the 
mind of the appellant, square with the 
intent of the regulation. Attention is 
directed to Sections I, J and M of the 
regulation, governing appeals, records 
to be kept and penalties which may be 
imposed for violatiens of the regula- 
tion. 
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Believe It or Not! 


John P. Lund, president and treasurer of 
Lund's Shoe Store, New Haven, Conn., 
brought this photograph into Boot and 
Shoe Recorder's editorial offices recent- 
ly with a highly interesting explanation. 
He says that at the close of business one 
day recently, it was noticed that boxes 
removed in the course of the day's sell- 
ing formed the V-pattern shown above. 
Purely accidental, according to Mr. Lund, 
—and a good story anyway! 





Increase Amount of 


Service Dividend 


CotumBus, O.—Increase from 6 to 
10 per cent in the amount of the ser- 
vice dividend to be paid all employes 
of the Walker T. Dickerson Shoe Co., 
Columbus, O., has been announced by 
Walker T. Dickerson, president, who 
said the disbursement will be made on 
Friday, Nov. 13. The service dividend 
is based on the amount of money paid 
each employe from May 1, 1942, to 
Oct. 31, 1942, and applies to ail em- 
ployes on the firm’s payroll Oct. 31. 
The service dividend will also go to all 
employes of the company who have 
been, or will be, called into the armed 
service during this period, based on 
the amount they received from May 1, 
1942, up to the time they were called 
to the colors. 

Mr. Dickerson also pointed out that 
the company has on hand quantities of 
raw materials with other materials 
contracted for. Volume of production 
for the ensuing six months, beginning 
Nov. 1, depends, he said, on the ability 
to keep present employes or make re- 
placements for those called into war 
service. 


Shoe Club Holds 
Luncheon Meeting 


BALTIMORE, Mp.—The Baltimore 
Shoe Club held its monthly luncheon 
meeting here recently with David 
Westland, of the Office of Price Ad- 
ministration, as guest of honor. Mr. 
Westland addressed the members on 
“Latest Regulations Concerning Foot- 
wear.” 


BASS vocrweai 





The Club’s new plan for training of 
salespersons, in connection with the 
Baltimore Public School System, be- 
came active this week and approxi- 
mately six students from each of the 
major department stores are enrolled. 
They are to be instructed in shoe mer- 
chandising, selling, and trained for 
advanced sales positions. 

The student list includes part-time 
employes who, during their free time, 
are permitted to attend classes and 
lectures which are held in the Enoch 
Pratt Free Library, Baltimore’s public 
library. 

During the coming week, the students 
will visit the Dixon-Bartlett Co., shoe 
manufacturing plant, for a factory tour 
to obtain a practical viewpoint on the 
making of shoes. 


Night Shopping Successful 


SAN FRANCISCO, CAL.—Six large 
downtown stores tried evening shop- 
ping on Thursday evening, September 
17, as an experiment for war shoppers 
and the results were gratifying. At 
one store police were required to hold 
back the shoppers, and bargains, spe- 
cially priced for the opening, were sold 
out in fifteen minutes. Streets usually 
deserted at night were thronged with 
women war workers who wanted to 
replenish their wardrobes and sales- 
girls reported it was “just like Christ- 
mas.” 
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For Posting Your 


CEILING PRICES 
(also your selling prices) 
for EACH STOCK NUMBER 


on your 
age 
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WORLD FAMOUS 


ENGLISH SHOES 


Manfiad 


OF NORTHAMPTON 
NOW CARRIED IN STOCK IN U. S. A. 
HERE IS ONE OF MANY STYLES 
Full Wing Tip 
Brogues, with 


double soles. On 
the famous 119 





CARTONS 


_ oe 


You Thus Maintain a 
Visual and Factual 
Record for Official 
Checking Against 
Wholesale Invoices; 
handy for filing with 
your duplicate sales 

















slip. 








Actual Size after 1” Top 
(gummed) Folds over 
Top Edge of Carton. 





50c per Gross 
$2.50 per 1000 
$6.75 per 3000 
$11.25 per 5000 
Check with Order 
Unless C.O.D. Preferred 
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MERCHANTS SERVICE DEPT. 
209 S. State Street 
Chicago, Ill. 


Last—British Tan 


= 8 Calf. No. 9298 











DISTRIBUTING DEPOT FOR U. S. A. 


MANFIELD & SONS 


325 ARCH ST. 


Write for Catalog 


PHILADELPHIA, PENNA. 








Retail Shoe Sales Up 


INDIANAPOLIS, IND.—There was a 
pronounced increase in retail shoe 
sales the first part of September due, 
it is believed, to the re-opening of 
schools. The Labor Day holiday had 
little effect on business, but cooler 
weather proved a strong stimulus to 
heavier buying. Sales were slightly 
ahead of last year, and there were 
reports of demand for higher priced 
footwear. Advertising is playing an 
important role, and merchants are 
sparing no expense in featuring Fall 
footwear. L. S. Ayres & Co. are fea- 
turing tailored suedes and _ sleek 
polished calf, in brown, blacks, deep 
reds and deep greens. School shoes for 
boys and girls in the grade classes are 
given wide space. Brown elk oxfords, 
in wing tips, rubber crepe soles, girls’ 
moccasins, and saddle oxfords, and re- 
versed leather oxfords. 

William H. Block Co. are featuring 
popular priced men’s shoes in smooth 
leathers, grain leathers, in blucher 
styles; Moccasins with wing toes, 
Straight tips, and military styles. These 
early Fall showings are being exten- 
Sively advertised. Even though the 
season is coming to a close, it is sur- 
prising to find a demand for play 
shoes, 

Local shoe merchants are advising 
customers to limit their buying to 
necessary needs and avoid hoarding. 
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Frederick E. Blanchard 


CoLumsus, O.—Frederick E. Blanch- 
ard, 72, proprietor of the F. E. Blanch- 
ard Shoe Patterns firm, 220 North 
Fourth St., died suddenly of a heart 
ailment. He came to Columbus in 1910, 
and three years later established him- 
self in the manufacture of shoe pat- 
terns. He was a member of the Royal 
Arch Masons and the Knights Templar 
in Greenfield, Mass. His wife, two sons, 
Clarence C. and Norman I., both asso- 
ciated in their father’s business, and 
a daughter survive. 


Van Akin to Manage 
Sales Department 


AKRON, O.—R. E. Van Akin, staff- 
man in the service department of Good- 
year Tire and Rubber Co., has been 
named manager of the repair materials 
sales department, succeeding Walter 
Winius, resigned. Mr. Van Akin, with 
the firm for 15 years, started in the 
shoe products department and began 
his training in service work at Peoria, 
Ill. Succeeding him is D. D. Copeland, 
since May, 1940, Cleveland district 
service representative. 


To Conduct Training Course 


SPOKANE, WASH.—Spokane  mer- 
chants, members of the Retail Trade 
Bureau, have completed arrangements 


with the department of Distributive 
Education of the Spokane Trade School 
by which the latter will conduct a course 
of instruction for retail salespeople. 

The main object of the course is to 
have it serve as a refresher to former 
salespeople who can be induced to take 
employment again and fill the gaps 
that are being made here by the con- 
stant drain of both men and women to 
the war industries and men to the 
armed forces. The stores are making 
an effort to contact and interest such 
people who may at one time have been 
on their staffs. 


C.O. Ouders “Shoe Sterilizer” 


AVON PARK, FLA.—Construction of 
the first “shoe sterilizer” on the Avon 
Park Bombing Range, the South’s larg- 
est practice bombing range, has been 
ordered by the commanding officer. 

A wooden cabinet 5 feet tall, 2 to 3 
feet wide and 2 to 8 feet deep, will be 
built with partitions to contain 45 pairs 
of shoes. On the bottom of the con- 
tainer will be a metal dish for chemi- 
cals, and the air will circulate freely 
throughout the interior. Shoes will re- 
main in the sterilizer with chemical 
vapor overnight. 

By combining once a month inspec- 
tion of feet and treatment of shoes and 
socks in the sterilizer, a complete elimi- 
nation of ring worm can be obtained. 
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PROMOTIONAL SHOES 
ST. LOUIS’ FINEST 
We are the largest distributors of top- 
grade current shoes from 15 of the lead- 
ing St. Louis factories 
AT-A-PRICE 

MEN’S — WOMEN’S — CHILDREN’S 

M. K. WEIL SHOE CO. 
(1326 Washington Ave., St. Louis, Mo. ) | 
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Bowling Shoes 
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PROFESSIONAL 
BOWLING SHOES 


To retall at Combinetion soles | 
$2.95 $3.95 


Right foot 
$4.50 up. Rubber sole 


Rubber heel 
Left foot 
Leather sole 
Rubber heel 


Write for 
catalogue 


BROOKS SHOE MFG. CO. 
58th & Market Sts., Philadelphia 
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Cowboy Boots 
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THE LAST OF THE BOOTS! 


Our Uncle Sam says “Don't 
make any more, until we've 
won this war.’ 


In Stock 


INFANTS’ 
4/8 = $2.15 


CHILDREN’S 
82-112 = $2.65 
MISSES’ = 
12-3 = $3.05 4 ? 
No, 2929. Brown Vamp o /a Ps 
| Haurachide upper. 
“Singing Cowboys’’ em- Write for 
bossed. Fall Circular. 


CHESTER A. YARD CO. 


1709 Locust St., St. Louis, Mo. 














Morris Pawley 


DENVER, CoLo.—Morris Pawley, an 
old Boston shoe man, died here recently. 
He was 50 years of age. Mr. Pawley 
had been connected with some of the 
wholesale shoe houses in Boston, but 
had lived in Denver for the past twelve 
years. 


Joins Famous-Barr 


St. Louis, Mo.—Mrs. Christina C. 
Mercer, foot authority and well-known 
fitting expert, resigned from Postur- 
bilder Shoes, Inc., South Orange, N. J., 
recently, to join Famous-Barr Co., 
here. She will concentrate on high 
grade women’s shoes. 
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Chicago Stores Stay Open 
At Night 


Cuicaco—Nearly 200 State Street 
and Wabash Avenue stores, including 
all but one of the Chicago Loop’s larg- 
est department stores, will stay open 
Monday nights to serve war workers 
and others unable to shop during the 
daytime. The announcement was made 
recently by the State Street Council 
and the Wabash Avenue District Asso- 
ciation, following a joint agreement of 
their directors. 

A majority of the merchants on 
Michigan Avenue, Washington, Madi- 
son, Dearborn, and Clark Streets, are 
expected to follow suit. Thus, because 
all major department stores and many 
smaller specialty shops are concen- 
trated in a few blocks, Chicago will 
probably become the largest night 
shopping center in the country. Stores 
will open each Monday from 12 noon 
to 9 p.m. The only exception among 
the department stores is Marshall 
Field & Co. 

Some of the men’s stores and spe- 
cialty shops in the Loop have experi- 
mented with evening hours recently 
and found them satisfactory. Women’s 
specialty shops on Michigan Avenue 
began staying open on Wednesday 
nights early in the Summer. 


Shoe Stores Lead 


In Sales Gain 


CoLuMBus, O.—Although an average 
loss of 6 percent in dollar sales volume 
for July, 1942, compared with the same 
month of 1941, was reported by inde- 
pendent retailers in Ohio, shoe stores 


led other retail trades with a sales 
gain of 22 percent for July, 1942, over 
the same month last year, the Bureau 
of Business Research at Ohio State 
University has revealed. 

Total of 27 independent retail shoe 
stores in Ohio, located in communities 
of various size, with population from 
2,500 up, representing July sales vol- 
ume of $228,168, also reported sales 
for the first seven months of 1942 were 
27 percent ahead of the same period 
of last year. However, sales for July 
were 16 percent below those during 
June of this year. 

Of 131 Ohio stores comprising the 
apparel group, representing July, 1942, 
sales volume of $1,711,653, a ten per- 
cent increase for that month over July 
of 1941 was recorded. Sales for the 
first 7 months of 1942 were 23 per cent 
ahead of the same period last year, 
and sales during July were 18 percent 
below those for June, the bureau re- 
vealed. 


College Shoes Being Featured 


SAN FRANCISCO—With the Fall op- 
ening of Stanford, Mills College, Uni- 
versity of California, and many other 
colleges in the Bay area, shoe stores are 
featuring displays of new styles espe- 
cially designed for the collegian. The 
styles range all the way from the solid 
washable, pale beige moccasin ghillie, 
unlined; to a snub nose oxford in tan 
calf with squared-off tip; moccasin in 
dark brown, rawhide thong tie; draw- 
string puckers with toe of dress up 
suede (black or brown); and bubble 
grain calf in black with red bubbles in 
an espadrille that ties around the ankle. 





Michigan Retailers Attend Price Meeting 


Detroit, Mich.—At a meeting held in the Hotel Statler, recently, Michigan shoe 
retailers were told by Edward J. Kerschen, senior price specialist of the Detroit 
OPA office, that the responsibility for price control rests with the retailer. Stating 
that the OPA so far has employed a program of education in order to secure com- 
pliance, Mr. Kerschen told the retailers that from now on “the enforcement divi- 


sion is going to take over." 


Frank A. Huetter, left, president of the Michigan Shoe Travelers’ Club, sponsors 
of the meeting, presided; next to him in the photo is Mr. Kerschen; S. S. Weiss, vice- 
president of the travelers; and L. A. Williams, price specialist of OPA who assisted 


Mr. Kerschen. 


Boot and Shoe Recorder 





sales 
over 
reau 
State 


shoe 
ities 
from 

vol- 
sales 
were 
riod 
July 
ring 


the 
1942, 
per- 
July 
the 
cent 
rear, 
cent 
re- 


CLASSICS 
by Marshall, Meadow, & Stewart 


show two of many “ Pyraheel” 
grains used in this highly success- 
ful shoe line. 

NOTE: “Pyraheel” grains and 


colors match almost any leather. 


Matches leather—Wears Better 


Du Pont “Pyraheel”’ plastic heel covering ‘*Pyraheel”’ resists scuffs, scars, 
goes on a heel just like leather—matches _ scratches, gashes. It doesn’t peel or fade 
leather to a T—and wears much better. —doesn’t pick up street oils or mud, keeps 
its good looks. 

Puts sell in Advertising. Tell your 
copy writer to mention Scuffless“Pyraheel” 
in newspaper ads and display cards. The 

And, when women wear it in their walk- two words say a whale of a lot. . . E. I. 
ing, working, wartime life, they know it du Pont de Nemours & Co. (Inc.), Plastics 
and bless it for a score of virtues. Department, Arlington, N. J. 


How can you tell when shoes are made 
with “Pyraheel”? Very simply. It rings 
like a rock when you tap it with a pencil. 


Most makers use it... Any maker can... Ask for shoes made with “ Pyraheel™ 


UW Scuffleae-“PYRAHEEL’ 


REG. U.S. PAT. OFF. 





BETTER THINGS FOR BETTER LIVING...2.- THROUGH CHEMISTRY 
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Workshoes 
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= «MEN'S & BOYS’ WORK SHOES. 


| 
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Innersoles 
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NEW FLEX 


Put us in vt 
a pair of shoes, 
On THIS deal 
you cannot lose. \ 
EDGAR S. KIEFER TANNING COMPANY 


TANNERIES AT GRAND RAPIDS, MICHIGAN 
SALES: CHICAGO, 223 W. LAKE ST. ¢ BOSTON, 42 LINCOLN ST. 


PIGSKIN 


INNERSOLES - COUNTERS - WELTING 
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Field Boots | 
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| 


Boost Sales with 


The Shoe of The Year | 


An Asco Boot Value! 
@ Selected Elk Uppers 
@ Custom Bilt Styling 
$3.25 @ Narrow Heel Lasts 


@ Made in Brown and | 
Black 


In Stock For At Once Delivery | 
Ladies’ Sizes 3-9 


Also made in men's 
sizes 6-12 
Style 846 STYLE 940 


ARNOFF SHOE CO.,INC., 101 Duane $t.,N.Y.C 





Feature Alligator Shoes 


SEATTLE, WASH. — Genuine alligator 
footwear, of skins with small grain 
from South American reptiles, are be- 
ing featured in pumps and ties and 
other styles in the main floor shoe shop 
of Rhodes Department Store, here. 
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Shoe Department Considered Outstanding 


Schenectady, N. Y.—The Carl Company shoe department, recently remodeled, is 


now considered one of the outstanding departments in the state. 


It is built of 


white pine finish with a cerise background. Chairs and fixtures are done in chrome, 

blue and tan leather. Fluorescent lighting fixtures are employed. The department 

is owned and operated by J. T. Huff of Poughkeepsie, who operates departments 
in Albany, Poughkeepsie and Torrington, Conn. 





Shoe Clerks Leave 
For Shipyards 


SAN FrRANCIScO—The chief worry of 
shoe dealers is not customers or stocks, 
but retaining their male salesmen. At 
first it was the armed forces that 
drained the experienced salesmen, and 
now the numerous shipyards around 
the Bay are luring the men by higher 
wages. The White House has lost three 
of its experienced shoe salesmen to the 
shipyards in one week and other stores 
report the same experience. 


Emil C. Samuelson 


MARINETTE, WIS. — Emil C. Samuel- 
son, 62, for may years operator of a 
shoe store here, died Aug. 31 in a local 
hospital after an illness of several 
months. <A native of Sweden, Mr. 
Samuelson is survived by his wife, a 
daughter and three sisters. 


Stores Observe Fall Opening 


APPLETON, Wis.—Local stores, in- 
cluding nine firms merchandising shoes, 
observed their annual Fall opening re- 
cently, with music on the opening night 
of the affair. 

The City Band, Sotal Drum Corps 
and St. Mary’s Menasha High school 
band entertained with the latter two 
cruising the length and breadth of 
College Ave. during the entire evening. 
The City Band presented an hour con- 
cert on a platform in front of the 
Zuelke Bldg., in the downtown district 
of the city. 

Shoe merchants participating in the 
opening with special Fall window dis- 
plays included Pettibone’s, Bohl & Mae- 
ser, Kinney’s, Heckert Shoe Co., Big 
Shoe Store, Ferron’s, Penney’s, Geen- 
en’s and Kobussen’s. 


Black suedes and calf in brown, black 
and red led the fashion parade in wo- 
men’s shoes shown. 


Must Be Good to Be in Shoes 


MIAMI, FLA.—Burdine’s is combing 
the female personnel of the store for 
women to take the place of men sales- 
men now in the service. A _ special 
course of training is given before a 
person is placed in any of the several 
shoe departments of the store, and only 
women who have satisfactory records 
and show ability may be given a posi- 
tion in shoes. 


Open Remodeled Store 


MADISON, Wis.—-The Kinney Shoe 
Co. observed the grand opening of its 
remodeled store here recently. Fluo- 
rescent lighting, a new front, and red 
leather and chrome chairs are among 
the new features which have been added 
to make the store modern in every re- 
spect. Charles Cook has served as as- 
sistant manager of the local store for 
20 of the 25 years it has been in busi- 
ness here. R. Johnson has managed 
the Madison store for the past three 
years. 


To Rebuild Shoe Store 


LITTLE Rock, ARK.—The Dan Cohen 
Shoe Store, 608 Main Street, which was 
gutted by fire recently, will be rebuilt 
immediately, Jack Kahn, manager, has 
announced. The contract has been let 
and the firm anticipates reconstruction 
can be completed in time to reopen for 
business October 1. 
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TO EXECUTIVES: 


NOW YOU CAN HELP 


The Treasury’s decision 
to increase the limitations 
on the F and G Bonds 
resulted from numerous 

requests by purchasers who asked the 
opportunity to put more money into 
the war program. 

This is not a new Bond issue 
and not a new series of War Bonds. 
Thousands of individuals, corpora- 
tions, labor unions, and other organi- 
zations have this year already pur- 
chased $50,000 of Series F and G 
Bonds, the old limit. Under the new 
regulations, however, these Bond 
holders will be permitted to make 
additional purchases of $50,000 in 
the remaining months of the year. 
The new limitation on’ holdings of 
$100,000 in any one calendar year in 
either Series F or G, or in both series 
combined, is on the cost price, not on 
the maturity value. 


Save With... 


Series F and G Bonds are intended 
primarily for larger investors and may 
be registered in the names of fiduci- 
aries, corporations, labor unions and 
other groups, as well as in the names 
of individuals. 


The Series F Bond is a 12-year 
appreciation Bond, issued on a dis- 
count basis at 74 percent of maturity 
value. If held to maturity, 12 years 
from the date of issue, the Bond draws 
interest equivalent to 2.53 percent a 
year; computed on the purchase price, 
compounded semiannually. 


The Series G Bond is a 12-year cur- 
rent income Bond issued at par, and 
draws interest of 2.5 percent a year, 
paid semiannually by Treasury check. 

Don’t delay—your “fighting dollars” 
are needed mow. Your bank or post 
office has full details. 


War Savings Bonds 














SALESMEN WANTED 


POSITION WANTED 


WANTED TO PURCHASE 





ANTED: Experienced Man to sell indus- 

trial stores and plants an established line of 
Safety Shoes in Ohio and West Virginia. Give 
particulars regarding experience, age, depend- 
ents, and possibility of automobile. This posi- 
tion to replace salesman entering Army. Give 
reference and write in detail. Address #651, 
care Boot & Shoe Recorder, 100 East 42nd 
Street, New York, N. Y. 





SALESMAN WANTED to carry $8.95 Retail 

Line of Casual Type Footwear, South and 
Preferably in conjunction 
with another non-competitive line. Write in full 
detail. Address #656, care Boot & Shwe 
Recorder, 100 East 42nd Street, New York, 
_ as 


Southwest territory. 





HELP WANTED 


LARGE NEW ENGLAND CHAIN HAS 

OPENINGS for men or women experienced 
in the Management of Family Shoe Stores; good 
salary and commissions. Send letter stating age, 
draft classification, experience and references. 
Write Box 334, Nashua, N. H. 


ETAIL SHOE SALESMAN WANTED: 

Experienced in popular priced shoes for 
entire family, who, with brief training period, 
can assume management of Family Shoe Store 
in Medium sized Middle Western town. Prefer 
man now located in Indiana, Illinois, Ohio or 
Michigan. Address reply to Miller-Jones Com- 
pany, Columbus, Ohio. 











ANTED IMMEDIATELY,— experienced 
sober, good all ’round shoe salesman; dress 
one small window; draft exempt. Good salary. 
extras and commission based on 9% to right 
man. HARRY BELLOWS, c/o JOHN 
DANZIGER, INC., MONTGOMERY, ALA. 





FOR SALE 


A RE YOU INTERESTED IN GOING INTO 

THE SHOE BUSINESS IN FLORIDA 
OR do you want to change your location? Will 
accept reasonable offer fer 100% location with 
new furniture and fixtures; no stock. Now 
doing profitable, going business. Address #655, 
care Boot & Shoe Recorder, 100 East 42nd 
Street. New York, N. Y. 








UICK Sale - In Connecticut’s Industrial Boom- 

ing City of over 115,000 nonulation, an ex- 
clusive shoe store, doing excellent business and 
growing. It carries America’s most famous na- 
tionally known orthopedic shoes for men, women 
and children in conjunction with other well 
known brands of high grade men’s and boys’ 
work and dress shoes. Rubber footwear for the 
entire family. Shoe renair denartment in rear. 
Turnover excellent. Wonderful opportunity. 
Owner Army bound. Apnly: Greco’s Shoe 
Shop, 7 Union Street. Waterbury, Connecticut 














| 


FSIRE CHANGE as capable Manager, 

Buyer, Salesman of graduate expert quali- 
fications. Orthopedic service. Eighteen years’ 
broad department business experience carrying 
popular and best grade Men’s, Women’s, Chil- 
dren’s Shoes. Familiar with Stock Control and 
Personnel training. Age 45. Best references 
Prefer towns of about thirty thousand. Will 
go elsewhere. Address #653, care Boot & Shoe 
Recorder, 100 East 42nd Street, New York, 
N. Y 





SHOE MAN-—Age 42, married. Over 20 

years’ experience. Seeks position as buyer- 
manager. Presently employed in Washington, 
D. C. Resident of New York City. Will be 
available after October Ist, 1942. Address 
#658, care Boot & Shoe Recorder, 100 East 
42nd Street, New York, N. Y. 





FOR LEASE 


W OMEN’S SHOE DEPARTMENT TO 

LEASE in Snecialty Store catering to better 
clientele only. Department now doing splendid 
volume at good profit. Location Montzomery, 
Alabama. Address #654, care Boot & Shoe Re- 
corder, 100 East 42nd Street, New York, N. Y. 











WEBUY 


Entire or Surplus Wholesale and Retail 
Stocks. Also Branded Shoes such as 
Walk-Over, Florsheim, Enna-Jettick, Vital- 
ity, Arch Preserver, Queen Quality, Bos- 
tonians, Stetson, Red Cross, Nunn-Bush, Pte. 


IRVIN RUBIN 
“The House of Jobs’’ 
SS) Rende St., Cor. Church 
Phone Barclay 7-7887 New York City 

















SELL YOUR SURPLUS STOCKS 
to 
KIRSCH-BLACHER CO., INC. 

: established 1915 
We buy surplus or complete stocks of shoes from 
retailers, jobbers and manufacturers. 
Visit our new warehouses 
108-110 Duane Street, New York 
Phone: WOrth 2-5377 and 5378 and 5379 














SIDE LINE WANTED 


ELL ESTABLISHED SALESMAN cover- 

ing Metrovolitan Area would like non-con- 
flicting line, medium price Boys’ or Children’s 
Shoes. Address #657, care Boot & Shoe 
Recorder, 100 East 42nd Street, New York, 
N. Y. 











SHOE STORES WANTED 
FOR CASH 
Men’s, women’s, children’s shees retailing 
from $5.00 and up. Short term leases as- 
semed. Write in confidence to 
A. L. BARIS, Pres. 
BARIS SHOE CO., INC. 
79-81 Reade St., New York 
Unusual references on request 








Barelegged Fad Arouses Alarm 


LOUISVILLE, Ky.—The growing trend 
of women to go around barelegged, and 
having shoes fitted while not wearing 
stockings, has resulted in front page 


newspaper discussions the past few 
days relative to the dangers of trans- 
mitting athlete’s foot, or ringworm, 
where women may try on several pairs 
of shoes. Dr. Hugh R. Leavell, City 


Health Director, was quoted relative to | 


having received a number of complaints 
regarding the practice of shoe stores 
fitting women who eome in without 
stockings. 

So far no action has been taken, but 
the stores may get together and decide 
on action, or there is the possible chance 
of a local ordinance to cover the situ- 
ation. 














CASH 


For Entire Stocks or Surplus Merchandise. 
This is a good time to dispose of them. 
We can use any quantity and pay the highest 
prices. 
CAMITTA SHOE COMPANY 
120 N. Fourth St., Philadelphia, Pa. 
Phene Lombard 2062 

















BUYERS OF 


MANUFACTURERS—RETAILERS 
SURPLUS STOCKS 
We buy for cash surplus or complete shoe stocks. 
Branded or unbranded. Generous prices. 
Write, wire or phone. 


BARSH & CEASAR 


19 N. Fourth St. Philadelphia, Pa. 
Phone Market 1666 





CLASSIFIED ADVERTISING RATES 
The rate for "Position and Lines Wanted" advertisement is 4 cents per word for all undisplayed advertise- 
ments. Minimum charge, 75 cents. For all other classified advertisements the rate is 7 cents per word. Minimum 
charge, $1.25. When a box number is desired twelve words should be added for the address. In all other cases 
each word of the address should be counted. 
The rate for all display classified advertisements is $5.00 an inch with a maximum of 46 words. 
Classified advertising is payable in advance. 
© Advertisements for this page must be in our New York Office on Friday of the week preceding publication “= 
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Shoe Man Elected Mayor 


LYNCHBURG, Va.—Richard A. Car- 
rington, shoe company executive and 
prominent Southern Conference foot- 
ball and basketball official, was elected 
Mayor of Lynchburg recently at a re- 
organization meeting of City Council. 
Clarence G. Burton, president of a 
hosiery mill, was elected vice-Mayor. 

Mr. Carrington succeeds L. E. Lich-- 
ford, who declined to run for the office 
of Mayor after serving eight years. 
Mr. Burton takes the place of Charles 
G. Patterson, who retired from the 
Council. 


Install New Shadow Boxes 


San FRANCISCO — Regal Shoe Store 
has installed new “Shadow box” display 


WY! 


Cd 


windows throughout the interior of its 
Market Street store, with fluorescent 
lighting effects, and has also improved 
its street display windows. 


Open Rebuilt Store 


SHREVEPORT, LA.—Goldring’s, which 
was destroyed by fire several months 
ago, has been rebuilt at the former 
location, 417 Milam Street, and has 
opened for business. 

Indirect lighting is a feature of the 
new store. On the right hand side of 
the main floor is the glove and handbag 
department. The shoe department, spe- 
cializing in high style women’s foot- 
wear, occupies the oval at the rear of 
the main floor. 


George G. H. Randall 


RocHESTER, N. H.—Word has been 
received in this city of the death of 
George G. H. Randall, 69, who was for 
many years industrial engineer for the 
former N. B. Thayer and E. G. & E. 
Wallace shoe companies in Rochester. 
Death occurred in Mercy Hospital in 
Portsmouth, O. 

Mr. Randall, a native of Nova Scotia, 
had also been employed as an indus- 
trial engineer by about 25 other shoe- 
manufacturing firms in the East. 
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MERCHANTS’ NEEDS 


MAKE MORE SALES 


with the original 
SHOE DOCTOR SHRINKERS 





Roller type device 


rvOT COMFORT easily 
provided for hard-to-fit or 
abnormal feet. Our Shoe 
Doctor Shrinkers when used 
with our specially pre- 
pared fluids, give the 
proper fit to shoes which 
fit large around the top, 
slip at the heel, or gap at 
the sides. Any fullness or 
wrinkles in leather or fab- 
ric are easily shrunk with- 

Curved type tron out harm. 

Special combination offer $25.00 (fluids in- 

cluded in above prices). 


Send your order or write for detail information. 


E. C. SMELTZER CO. 


121 E. Sist Street, Indianapolis, Ind, 


Maybe they won't actually come and drop a bomb on your business, but 
the Axis war lords have their eye on it, just the same. They want to wipe 
it out as a competitive force—or take it over lock, stock, and barrel. Here 
is a threat that you can reply to now, today, and in no uncertain terms— 
by buying War Bonds to the very limit of your powers, that our armed 
forces may have the guns, tanks, and planes they need to crush the Axis 
once and for all. 


THE GOAL: 10% OF EVERYONE’S INCOME IN WAR BONDS 


Every American wants the chance to help win this war. When you install 
the Pay-Roll War Savings Plan (approved by organized labor), you give 
your employees that chance. For details of the plan, which provides for 
the systematic purchase of War Bonds by voluntary pay-roll allotments, 
write: Treasury Department, Section S, 709 12th St. NW., Washington, D. C. 
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Buy War Savings Bonds 























“LONGER WEAR 
with 
PROPER CARE” 
Increase your 
customer's 
GOOD WILL by 
PROUDLY KECOMMENDING 


aL 


and you will be amazed at the 
large number of repeat calls you 
will receive for this QUALITY 
leather preservative. A FREE 
regular size container of KIWI 
and full particulars will be sent 
upon your request. 


KIWI 
DISPLAY CARD 


Furnished free with your KIWI 
orders this attractive multi-color 
display card. 


Actual size 5” x 14” 


LYONS & COMPANY 


122 DUANE ST., N. Y. C. 
SELL KIWI—AND BE SURE 
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